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 1   Introduction  

 

1.1 Basic information 

This userΩǎ guide describes the possibilities and methods of using the gemiusExplorer 5.0  

application. 

gemiusExplorer is special analytical software that enables the analysis of a website audience research 

results. In a comparison with the previous version of the application there are a few new 

functionalities:  

Á opening a few files in one analysis (analysis of trends) ς see chapter 2.1 άOpening the 

datasetέ ƻƴ ǇŀƎŜ 5;  

Á pausing data recalculation ς see chapter 3.4 άPausing data recalculationέ ƻƴ ǇŀƎŜ 16;  

Á export analysis results to Excel file ς see chapter 8.1 άData exportέ ƻƴ ǇŀƎŜ 40; 

Á pivot tables ς see chapter άPivot tablesά on page 22; 

Á changing ŀ ǳǎŜǊΩǎ password ς see chapter άChanging a passwordά ƻƴ ǇŀƎŜ 7; 

Á hiding media or aggregates tree ς see chapter άChanging panel size and positionέ ƻƴ ǇŀƎŜ 9; 

Á defining font size ς see chapter 4.7 άWebsite names presentationέ ƻƴ ǇŀƎŜ 24; 

Á changing of the application theme ς see chapter άApplication themeέ ƻƴ ǇŀƎŜ 10; 

Á easy searching ς see chapter 4.5 άSite searchingέ ƻƴ ǇŀƎŜ 22. 

1.2 Installation and updates 

gemiusExplorer can be installed on computers working under Windows operating system. Double 

click on the application installation file to install gemiusExplorer. 

In the application automatic update is enabled by default. To disable this option go to the Tools 

menu, gemiusExplorer options... and uncheck the Check for updates at start up checkbox in the 

Miscellaneous tab. In order to download the application update manually, one should choose Check 

for updates... in the Help menu.  
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 2   First steps 

 

2.1 Opening the dataset 

In order to analyse a website audience, one has to use the option Open... in the File menu. The 

dataset can also be opened with the icon  , or the shortcut Ctrl+O.  

While opening the site audience files the authorization process is being conducted ς one has to enter 

login and password and then press the button Send. Data is sent to the authorization server where it 

is verified. If the user is approved to get access to a particular dataset, the file is loaded. 

 

Figure 1 Login window 

NOTE: during authorisation of the licence, a ǳǎŜǊΩǎ ŎƻƳǇǳǘŜǊ Ƙŀǎ ǘƻ be able to connect to the 

internet. If you connect to the internet through a proxy server, you should configure the settings in 

the File menu, the Proxy settings... option. 

In the application, a few files can be opened within one analysis. This option enables analysis of 

trends in an easy way. In order to open more than one file within one analysis, choose the Open in 

one analysis... option in the File menu, or choose the icon as shown below, or type Ctrl+Shift+O. 
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Figure 2 Opening a few files in one analysis 

By choosing the Add files to the analysis... option in the File menu, or clicking the icon  , the 

additional files can be added to the analysis.  

As the media tree within a few files can differ, one can switch between tree views. By default, the 

tree from the latest period of time is shown. To change the view of the tree, choose the proper tab. 

Figure 3 Tabs with different media trees 

Using the option Remove files from the analysis... in the File menu opens the dialogue window 

where files to be closed and excluded from the analysis can be chosen. 
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Figure 4 Removing files from analysis 

It is also possible to open more than one file at the same time, but in separate analysis. To do that, 

one should press and hold the Ctrl key when choosing the files.  

Moreover, the application can automatically load the recently opened file at the start of the 

application. In order to do so, one should choose the appropriate option from the Tools menu, sub-

menu gemiusExplorer ƻǇǘƛƻƴǎΧ , Miscellaneous tab. 

Changing a password 

To change the password to your login, go to the Tools menu, gemiusExplorer options... and choose 

the gA password tab. 
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Figure 5 Changing password window 

2.2 Application view 

Basic information 

Data can be presented in three navigation panels. On the left side, there is a panel with the media 

tree (on the top of the figure shown below) and a panel with the aggregates tree (on the bottom), 

whereas on the right side, there is a panel with the table presenting the research results. 
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Figure 6 Application view 

Types of nodes 

The media tree panel presents nodes of websites (icon ). A website can be presented as a whole 

or can be divided into different services (icon ). Websites can be also grouped into some 

categories (icon ).  

The aggregates tree panel enables one to load or define any alternative trees. The aggregates nodes 

are marked with the icon . Detailed information about defining the aggregates trees is provided in 

chapter  7   άAggregates treeέ on page 36. 

Changing panel size and position 

The panels can be moved and their position or size can be changed. It is also possible to close the 

media tree or aggregates tree panel ς one only has to click the closing button άxέΦ Lƴ ƻǊŘŜǊ ǘƻ ǎǿƛǘŎƘ 

on any of these two panels, one has to use the options Media tree or Aggregates tree in the View 

menu. 

Media tree and aggregates tree panels can be hidden as well. In order to do that, the icon   should 

be clicked. To unhide a panel, a proper tab (Media trees or Aggregates trees) on the left should be 

chosen and icon   clicked. 
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Application language version 

One can choose one of the following application language versions: Polish, English, Czech, Russian, 

Hungarian, Slovak or Danish. 

It is possible to change the language of the application by clicking the appropriate position from the 

Languages bar pull-down menu, or choose it from the Application language sub-menu in the 

Language menu. By default, the Languages bar is turned off (one can change it by selecting the 

Languages bar option in the View menu). 

Data language version 

It is possible to choose the language version of the target groups parameters and values: 

Á Default ς the local language of the country that the research was conducted for;  

Á English. 

Application theme 

Changing the application theme is possible by choosing a proper theme from the Windows theme 

sub-menu, in the View menu. 

2.3 Research results analysis 

In order to check what the audience of a website we are interested in is, one should select that site in 

the left panel (Media trees or Aggregates trees). After that, in the right panel the table with basic 

statistics is presented: number of visitors (real users), number of page views, average time spent on 

the site per visitor (real user), reach and audience composition in the given target group. 

The nodes from the media tree and aggregates tree can be analysed at the same time ς one just has 

to select particular nodes from each tree. 
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Figure 7 Presentation of data for nodes from the media tree and aggregates tree 

The operations carried out most frequently are as follows: 

Á selection of presented metrics (e.g. the display of data for the άŀǾŜǊŀƎŜ ǇŀƎŜ ǾƛŜǿ ŘǳǊŀǘƛƻƴέ 

metric) ς see chapter 4.1Υ άMetrics selectionέ ƻƴ page 17; 

Á data sorting (e.g. decreasingly by the number of page views) ς see chapter 4.2 άData sortingέ 

on page 18; 

Á quick selection of nodes (e.g. selection of all websites from the collecting node) ς see chapter 

4.4 άSelection and deselection of groups of nodesέ on page 20; 

Á target group definition (e.g. data analysis for the target group defined as άƳŜƴέ ƻǊ ŦƻǊ ǘƘŜ 

group defined as άǿƻƳŜƴ ǿƛǘƘ ƘƛƎƘŜǊ ŜŘǳŎŀǘƛƻƴέύ ς see chapter  5  έTarget group definitionέ 

on page 27; 

Á definition of age intervals in target group (e.g. definition of target group άpersons aged 20-

олέύ ς see chapter έDefining age intervalsέ on page 29; 

Á definition of periods (e.g. analysis of data only for week days or for one selected day) ς see 

chapter  6  άPeriods definitionέ ƻƴ page 34; 

Á definition of aggregates tree ς see chapter 7.1 άDefining a new aggregates treeέ ƻƴ page 36; 

Á exporting data to an Excel or CSV file ς see chapter 8.1 άData exportέ ƻƴ page 40; 
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Á saving an analysis (e.g. in order to be able to analyse the results next day and have the right 

websites selected in the application already, required metrics displayed, target groups 

defined, etc.) ς see chapter 8.2 άSaving an analysisέ ƻƴ page 41. 



 
13 Modes of analysis 

 3   Modes of analysis 

 

The data is available in the following modes of analysis: 

Á audience analysis ς this enables one to conduct any analysis according to the criteria defined 

by the analyst; data for nodes that an analyst selects in the media tree or aggregates tree are 

presented. For detailed information see chapter 3.1; 

Á ranking by selected metric ς data for nodes according to defined metrics (for example: 

number of visitors (real users), page views, time). For detailed information see chapter 3.2. 

NOTE: the default mode of analysis can be defined in the option gemiusExplorer options... in the 

Tools menu ς see chapter 3.3 έDefining default mode and ranking parametersέ ōŜƭƻǿΦ 

3.1 Audience analysis 

Lƴ ƻǊŘŜǊ ǘƻ ŎƻƴŘǳŎǘ ƻƴŜΩǎ ƻǿƴ ŀǳŘƛŜƴŎŜ ŀƴŀƭȅǎƛǎ όŜΦƎΦ a comparison of results for several websites) 

the proper nodes should be selected in a tree. 

The table panel with research results presents information about nodes selected in media tree or 

aggregates tree ς marked as . The easiest way of selecting one node is by clicking on the checkbox 

 on the left side of a node name. In that case, next to the node name icon  appears. The chosen 

node can be deselected by clicking on the above-mentioned checkbox, or by hitting "Delete" button 

on the selected row in the table. It is possible to speed-up marking nodes by holding the Ctrl key 

when making the choice. Statistics will be calculated after releasing the Ctrl key.  

It is also possible to carry out many analyses on one file at the same time. In order to do this, one has 

to choose the Insert new analysis option from the Analysis menu. A new window with data will 

appear (the windows are numbered). In order to close an analysis, one has to choose the Close 

analysis option from the same menu.  

NOTE: closing the last analysis will cause the total closing of the file. 

In order to remove all the parameters of an analysis (selected nodes in a tree, periods, target 

groups), one has to either choose the Reset analysis option from the Analysis menu, or click the icon 

 , or use shortcut Ctrl+R. 

3.2 Ranking by selected metric 

In order to analyse data for selected nodes, one has to click the icon  (or choose the option 

wŀƴƪƛƴƎΧ from the Analysis menu, or type Alt+2) which opens the window where one can choose 

parameters for the analysis. It is possible to choose: 

Á metric; 

Á target group; 

Á period; 
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Á number of nodes to show; 

Á type of a node; 

Á attribute of a node. 

Figure 8 Ranking parameters 

In order to switch from ranking mode, one has to select (or deselect) any site in the tree, or click the 

icon  (or choose the option Audience analysis in the Analysis menu, or type Alt+1). 

EXAMPLE: to look for 15 websites with the highest number of visitors in the target group άǿƻƳŜƴέΥ 

Á first of all we define the target group άǿƻƳŜƴέ όǎŜŜ ŎƘŀǇǘŜǊ 5.1 άDefining a target groupέ ƻƴ 

page 27); 

Á we click the icon  , or choose the option Ranking... in the Analysis menu; 

Á in the dialogue window we choose reach as a metric and set the correct number of nodes 

that are going to be presented (in this case: 15) and the type of nodes that should be 

considered (in this case the option άǎƛǘŜǎέ ǎƘƻǳƭŘ ōŜ ǎŜƭŜŎǘŜŘύΦ 

As a result we receive the 15 websites visited by the highest number of women. 



 
15 Modes of analysis 

3.3 Defining default mode and ranking parameters 

In order to define the default mode of analysis or ranking parameters, one has to choose the option 

ƎŜƳƛǳǎ9ȄǇƭƻǊŜǊ ƻǇǘƛƻƴǎΧ in the Tools menu and then go to the Default ranking tab. 

Figure 9 Ranking settings 

It is possible to open the files in three modes: 

Á reach ranking; 

Á page views ranking; 

Á no ranking. 

The proper mode can be set with the use of the option Open mode. 

The ranking presents the number of nodes that was defined in the option Number of nodes to show. 

In order to change the default number, one has to choose it from the list, or simply type it in.  

It is also possible to define the type of nodes that are to be taken into account in the ranking (the 

option Consider): 

Á services ς the nodes that are a part of a website; 

Á sites ς websites; 

Á categories ς collecting nodes with websites grouped into categories; 
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Á messengers ς internet messengers; 

Á other applications; 

Á aggregates ς collecting nodes that group many nodes, presented in aggregates tree. 

Apart from types of nodes, it is also possible to determine their attributes: 

Á weighted/not weighted; 

Á reported consent for advertisement emission/other (option); 

Á chats/other than chats (option). 

3.4 Pausing data recalculation 

By default, data is recalculated while making any change ς selecting/deselecting a node, 

adding/removing a target group. To pause data recalculation, use the icon Do not recalculate data 

 . After selecting all necessary nodes, define target groups and indicators, and press the icon 

 again. 

This option is useful when making an analysis based on many nodes, target groups, indicators as it 

can speed up the data calculation (data is calculated only once). 
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 4   Metrics selection and data presentation 

 

4.1 Metrics selection 

It is possible to present in the table information about many different metrics (e.g. number of page 

views, reach, time share etc.) describing the audience of a particular node. 

The fastest way of selecting the metrics which data will be presented for, is to right click on the head 

of the table. 

Figure 10 Selection of presented metrics 

The metric of interest can be chosen by clicking on its name. The metrics which data is presented for 

are marked with  . The column with the metric can be hidden by clicking on it using the middle 
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mouse button. Metrics can also be selected in the menu Analysis, the option Choose metrics to 

ǎƘƻǿΧ. 

The analysis of the following metrics can be conducted: 

Á number of visitors (real users); 

Á number of page views; 

Á avg. page views per visitor (real user); 

Á time; 

Á avg. time spent per visitor (real user); 

Á avg. page view duration; 

Á working time (option); 

Á average working time per user (option); 

Á reach; 

Á audience composition; 

Á page view composition; 

Á affinity index; 

Á audience share; 

Á page view share; 

Á time share; 

Á visits; 

Á avg. visits per visitor (real user) ; 

Á min audience duplication; 

Á min audience duplication %; 

Á population; 

Á type ς information on what type (site, service, chat, messenger, category, aggregate) a given 

node is. 

Definitions of metrics are provided in chapter  9  άDefinition of termsέ ƻƴ ǇŀƎŜ 42.  

4.2 Data sorting 

Data presented in the table can be sorted by selected metric, or node name όά{ƛǘŜέύ in ascending or 

descending order after clicking on the head of the column of this metric. Clicking on a ŎƻƭǳƳƴΩǎ ƘŜŀŘ 

again causes a change of sorting order. 
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Figure 11 Data sorting by selected metric 

For example, data presented above was sorted in descending order according to the number of page 

views. 

In order to sort websites alphabetically, one has to click on the column ά{ƛǘŜέΦ  

4.3 Metrics summary 

In the right panel, apart from the list of nodes and the values of metrics for those nodes, a summary 

is also presented ς value of metrics for selected group of websites. 

Figure 12 Summary of metrics for selected websites 

For example, the summary presented above (the ά{ŜƭŜŎǘŜŘ ƴƻŘŜǎέ Ǌƻǿύ can be interpreted as 

follows: 

Á visitors (real users) ς total number of visitors (real users) for the five selected websites 

amounts to 263 267. It is worth remembering that a visitor (real user) to a particular site can 

also visit other sites (so called: audience duplication) ς thus the number of visitors (real 

users) for several websites is smaller than (or equal to) the sum of visitors (real users) to a 

particular websites; 

Á page views ς number of page views generated on all five sites in the list. 

The presentation of the summary can be disabled by unchecking the Show nodes sum option from 

the list with metrics (which is available after right click on the head of the table with research results) 

or from the View menu. 



 Metrics selection and data presentation 20 

It is also possible to display the daily arithmetic averages in a summary. It can be done by selecting 

the Show daily average in summary option from the metrics list (this option is visible after selecting 

Show nodes sum). Such data is available only for several metrics: 

Á page views; 

Á time; 

Á avg. page view duration; 

Á page view composition; 

Á page view share; 

Á time share. 

In example above, the average daily number of page views for the five selected websites (the 

ά{ŜƭŜŎǘŜŘ ƴƻŘŜǎ όŘŀƛƭȅύέ Ǌƻǿύ ƛǎ м утн 332. 

4.4 Selection and deselection of groups of nodes 

In order to analyse the audience of any node we are interested in, we have to click the checkbox  

on the left side of a node name (in a media or aggregates tree). The icon  appears next to the 

name of the selected node. 

Thanks to the option of group selection, it is also possible to select easily whole groups of websites. 

Figure 13 Group selection options 

When highlighting a node in a media or aggregates tree with a left-click and then performing a right-

click (or choosing the option Nodes selection from the menu Tree), one gets access to the following 

commands:  

Á Select nodes below (Ctrl+B shortcut) ς selects nodes situated at the lower level 

("descendant" nodes); 

Á Select nodes on the same level (Ctrl+L shortcut) ς selects nodes situated at the same level; 

Á Select all nodes (Ctrl+A shortcut) ς selects all nodes available in media or aggregates tree 

(the weighted ones are displayed in red); 
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Á {ŜƭŜŎǘ ƴƻŘŜǎΧ (Ctrl+D shortcut) ς opens the window of advanced nodes selection (one can 

also click on the icon  from the Toolbar). This window makes it possible to choose  

nodes at any level of the tree (from the chosen node) and at the same time selected types of 

nodes. 

Figure 14 Advanced nodes selection 

Á Deselect nodes below (Ctrl+Shift+B shortcut) ς deselects nodes situated at the lower level 

("descendant" nodes); 

Á Deselect nodes on the same level (Ctrl+Shift+L shortcut) ς deselects nodes situated at the 

same level; 

Á Deselect all nodes (Ctrl+Shift+A shortcut) ς deselects all nodes media or aggregates tree. 

This option can be also activated by the icon  ; 

Á 5ŜǎŜƭŜŎǘ ƴƻŘŜǎΧ (Ctrl+Shift+D shortcut) ς opens the window of advanced nodes deselection. 

This window makes it possible to limit the choice of nodes at any level of the tree (from the 

chosen node) and at the same time selected types of nodes; 

Á Inverse nodes selection... ς opens the window of advanced inverse nodes selection; 

Á Copy node to new aggregates tree ς copies the selected node (and its whole sub-tree) from 

the media tree to a new aggregates tree; 

Á Copy selected nodes to new aggregates tree ς copies all selected nodes (and their sub-trees) 

from the media tree to a new aggregates tree. 



 Metrics selection and data presentation 22 

4.5 Site searching 

In order to search for a node in a tree, based on part of its name, one has only to press Ctrl+F, or 

choose Find node... from the Edit menu. Then the window, presented below, appears. 

Figure 15 Searching for websites based on names 

Part of the node name can be entered in the Search for text box. Choosing the Find next node option 

in the Edit menu, or pressing F3 key will cause finding the next result of searching. 

If one selects the option Match case, then the case size in the name of website will be taken into 

account. Selecting Match whole word causes searching for an exact name of a website. 

The option Search in URL masks should be selected to search through URL masks of nodes. The 

option Search in all opened documents allows searching through all opened datasets. 

You can search within trees panels (trees option) or results panel (results option). 

4.6 Table view 

Pivot tables 

A table structure can be set up and changed by dragging and dropping fields in one of the three 

positions:  

Á on tabs; 

Á in columns; 

Á in rows. 

Fields in which positions can be changed are the following: 

Á metrics; 

Á time periods; 

Á target groups; 

Á selected nodes. 

Moreover, their order in the rows or columns of a table can be swapped. 

For example, having 3 files opened and presentation style defined as it is shown below, one can 

analyse visitors (real users) and page views trend easily. 
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Figure 16 View of trend analysis 

The presentation style of a table can be saved by choosing the icon  , or removed by choosing 

the icon  . All saved presentation styles are available in the Presentation styles bar pull-down 

menu in the Toolbar. The Presentation styles bar is available when a proper option in the View 

menu is selected. 

There are two pre-defined styles available: 

Á Periods on tabs ς moves time periods to the tabs; 

Á Target groups on tabs ς moves target groups to the tabs. 

Using the icon  , one can place the first column from the table in the tabs. 

Moreover, a column width can be changed by moving its right border line. A width can be also 

ŀŘƧǳǎǘŜŘ ǘƻ ǘƘŜ ŎƻƭǳƳƴΩǎ ŎƻƴǘŜƴǘ ōȅ ǎŜƭŜŎǘƛƴƎ the Refresh/Adjust column width option in the View 

menu, or by using F5 key, or by double click  on the right border line of a column. 

Nodes URL masks 

It is also possible to show URL masks of nodes. In order to do that, one has to click the icon  , or 

choose the option Nodes URL masks in the Analysis menu, or type Alt+3.  

In order to disable the URL masks view, one has to choose the adequate option in the Analysis menu, 

or click the icon  . 
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4.7 Website names presentation 

In the Tools menu there is the gemiusExplorer options... sub-menu available, that enables one to 

define the mode of nodesΩ names presentation. It is possible not only to present a name of a given 

node, but also a ƴŀƳŜ ƻŦ ŀ άǇŀǊŜƴǘέ ƴƻŘŜΦ This can be defined in the Display tab. 

Figure 17 Parameters of nodes names display  

!ŦǘŜǊ ǎŜƭŜŎǘƛƻƴ ƻŦ ŀƴ ŀŘŜǉǳŀǘŜ ƭŜǾŜƭ ƛǘ ƛǎ ǇƻǎǎƛōƭŜ ǘƻ ǇǊŜǎŜƴǘ ǘƘŜ ŎƻƳǇƭŜǘŜ άǇŀǘƘέ ƻŦ ŀ node. 

Figure 18 Presentation of parent nodes names 

The figure above shows that the website bank.com is situated in the tree within the category 

Business and Finances -> Banking, whereas city.com within News -> Regional and team.com within 

Sport -> Football. 

Lǘ ƛǎ ŀƭǎƻ ǇƻǎǎƛōƭŜ ǘƻ ŘŜŦƛƴŜ ŀƴ ƛƴŘƛǾƛŘǳŀƭ ǇŀǊŜƴǘ ƴƻŘŜǎ ƴŀƳŜ ǎŜǇŀǊŀǘƻǊ όōȅ ŘŜŦŀǳƭǘ ƛǘ ƛǎ Ψ-ΨύΦ 
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The font size for both media or aggregates tree panels and results one can be changed 

independently. Choosing Ctrl and + enlarges the font size in active panel. Using Ctrl and ς makes the 

font smaller. 

One can also define the font size by choosing the Display tab in the gemiusExplorer options... sub-

menu, in the Tools menu. The Grid font size parameter defines the size of font used in panels with 

results of an analysis, Trees font size ς the size of fonts used in panels with media or aggregates trees 

structures.  

4.8 Presentation of nodes below minimum rating 

If the audience size of the node is small and collecting a sufficient sample for a given target group 

was not possible ς then the sign ά-ά όƴƻ Řŀǘŀ ŀǾŀƛƭŀōƭŜύ ŀǇǇŜŀǊǎ ƛƴ ǘƘŜ ǎǘŀǘƛǎǘƛŎǎ ŦƻǊ ǘƘƛǎ ƴƻŘŜΦ 

Figure 19 Nodes below minimum rating 

In order not to present results for such websites, one has to deselect the option Show nodes below 

minimum rating in the View menu, or in the list with metrics (which is available after right click on 

the head of the table with research results). 

4.9 Presentation of nodes with different colours 

In the case of an analysis for population, the nodes are presented in red and black colours. In red are 

marked those nodes that were included in the behaviouǊŀƭ ǿŜƛƎƘǘƛƴƎ όάǿŜightedέ ƴƻŘŜǎύΣ ǿƘƛƭŜ ƛƴ 

black are those that were not weighted behaviourally.  

When conducting an analysis for target groups, some of the nodes are presented in a blue colour 

(after exporting data to the Excel or CSV file they are in a separate column). This means that within 

this target group for this particular node the panel size was not big enough. Statistics presented in 

blue should be treated just as an approximation. 
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Figure 20 Weighted/not weighted nodes 

On the basis of the figure above, one can notice that the behavioural weighting was conducted for 

nodes: website1.com and website3.com (in the population analysis these nodes are marked in red) ς 

this means that there is a site-centric audit on these websites. Whereas the site website2.com is 

shown with the population in black, so it was not weighted behaviourally. When analysing the target 

ƎǊƻǳǇ άaŀƭŜέ, we can also see that for website1.com and website2.com the number of panelists in 

this target group was too small (so the nodes were marked in blue). 
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 5   Target group definition 

 

5.1 Defining a target group 

Basic information about target groups  

The gemiusExplorer application enables to define target groups for which we want to analyse 

ǎŜƭŜŎǘŜŘ ƳŜǘǊƛŎǎΣ ŜΦƎΦ ǘŀǊƎŜǘ ƎǊƻǳǇǎ άǿƻƳŜƴ ǿƛǘƘ ƘƛƎƘŜǊ ŜŘǳŎŀǘƛƻƴέΣ άǇŜǊǎƻƴǎ ƴƻǘ ƻƭŘŜǊ ǘƘŀƴ мфέΦ 

Defining target groups can be done by choosing the option Target group definition... from the Target 

groups menu, or by clicking the icon  , or by pressing Ctrl+Shift+G.  

Defining new target groups  

Figure 21 Defining a target group 

The target group can be defined by dragging and dropping selected characteristics available in the 

lower panel to the matrix. The figure above shows the target group άƳŜƴ ŀƎŜd 25-4пέ ŘŜŦƛned ς 

therefore the parameter Male (from the Gender group) was dragged to the matrix and then, in the 
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next line, the parameter describing the age interval was placed: [25-34] and [35-44]. The name of 

such a target group, assigned automatically, is: (Gender=Male) and (Age=[25-34] or Age=[35-44]). 

It is possible to define a target group with the use of negation. For example ς in order to define the 

ǘŀǊƎŜǘ ƎǊƻǳǇ άƳŜƴΣ ŀƎŜd other than 20-олέ, one can simply drag and drop to the matrix 

characteristics Gender=Male and Age=[20-30] and then double-click on the cell containing the age 

characteristic (this causes a change in the condition for Age to Age<>[20-30], what means exactly 

άAge different than interval [20-30]έύΦ 

Figure 22 Negation of a condition in target group definition 

Options available wh en defining target groups  

When defining target groups, the following options are available: 

Á Name automatically ς target groups are named automatically; this parameter can be 

deselected if one wants to name the target group oneself; 

Á Logical character ς enables one to choose the logical character of the target group definition; 

Figure 23 Matrix for creating target group definitions 

!ƭǘŜǊƴŀǘƛǾŜΩǎ ŎƻƴƧǳƴŎǘƛƻƴ ς in each of the lines at least one of the conditions has to be 

fulfilled (for whichever cell of the line); 

For example, in the figure above, the definition means exactly: (Gender=Male or Age=[15-

24]) and (Education=University or Personal net income=3001-4000).  

/ƻƴƧǳƴŎǘƛƻƴΩǎ ŀƭǘŜǊƴŀǘƛǾŜǎ ς in whichever line where the conditions are entered, all of the 

conditions have to be fulfilled. For the above mentioned example, the definition means 

exactly: (Gender=Male and Age=[15-24]) or (Education=University and Personal net 

income=3001-4000). 

Available buttons: 

Adjust ς sorts the matrix, moving the selected cells to the left top corner of the matrix; 

Clear cell ς deletes the content of the currently selected cell of the matrix; 

Clear entire definition ς deletes the target group definition (clears the content of all cells of 

the matrix). 

Á Target group cardinality: 

Period ς the period of time that the research was conducted for; 
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Sample ς sample size for the given target group for the time period selected in the Period 

drop-down menu; 

Population ς the ƛƴǘŜǊƴŜǘ ǳǎŜǊǎΩ ǇƻǇǳƭŀǘƛƻƴ ǎƛȊŜ ƛƴ ǘƘŜ ǘŀǊƎŜt group for the time period 

selected in the Period drop-down menu (concerns whole internet). 

Á Parameter and variable names ς enables the choice of presentation of parameter and 

variables names in the matrix. 

Buttons for adding and deleting target groups  

In order to define a new target group, one has to click the Add new definition button ς this opens a 

new tab. With the use of the Delete current definition button, a currently selected target group 

definition can be deleted. The button Delete all definitions is used to delete all previously entered 

definitions, and only one target group remains: Population. 

The button Divide by selected characteristic enables one to quickly define some types of target 

groups. For example ς in order to define target groups of women with different levels of education, 

one has to drag and drop the characteristic Gender=Female to the matrix field, and then click on the 

characteristic Education, and click the Divide by selected characteristic button. All required target 

groups are defined automatically. 

In order to define target groups based on the values of all characteristics (i.e. target groups by all age 

intervals, education levels, gender, etc.), one has to press the button Create by all characteristics. 

Changes in target group definitions are confirmed by clicking the OK button; if we do not want to 

confirm the changes in the target group definitions then we have to click the Cancel button. 

Saving and loading target group definitions  

In the target group definition window, the following options are available: 

Á Load from file... ς in order to load a target group definition from a file, one just has to click 

the button. The same operation can be done by choosing the option Load target groups... 

from the Target groups menu. It is possible to load more than one target group definition at 

the same time. Recently opened definitions of target groups are also accessible (position 

Recent files); 

Á Save to file... ς enables one to save target group definition to a file. The same operation can 

be done by choosing option the Save target groups as... from the Target groups menu.  

Defining age intervals  

The application makes it possible to define any age interval for target groups.  

For example ς in order to define the target group άpersons aged 20-олέ, one has to:  

Á open the target group definition window  ; 

Á right-click on the characteristic Age, and choose Define intervals...; 
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Figure 24 Defining age interval - step 1 

Á the window with default age intervals opens. In order to add a new age interval, one has to 

click Insert. Enter number 20 in the first field and number 30 in the other. Confirm changes 

by clicking OK. The button Delete removes the highlighted line, while the button Default 

enables one to enter the default definitions of age intervals; 

Figure 25 Defining age interval ς step 2 

Á among the defined age intervals the new interval [20-30] has appeared. Now this interval can 

be dragged and dropped, like other ones. 
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Figure 26 Defining age interval - step 3 

5.2 First nodes selection 

The application enables one to search the sites of which the audience is composed mostly from the 

target group according to the selected metric (e.g. number of page views). 

In order to find sites with the highest values of the selected indicator in the given target group, the 

following steps have to be taken: 

Á in the media tree and/or aggregates tree select the group of nodes among which the nodes 

with optimum values will be chosen; 

Á select the metric according to which optimization will be conducted ς display the metric in 

the right panel and sort data by that metric (click on the head of its column); 

Á choose the option Filter selected nodes according to given criteria... from the Tools menu, 

or click the icon  in Toolbar, or press Ctrl+Shift+F and define: 

ü number of websites that we want to choose; 

ü research period; 

ü target group which the optimization is conducted for. 
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Figure 27 Selection of optimization parameters 

OPTIMIZATION EXAMPLE: assume that we want to provide certain information to the largest 

possible group of particular internet users. Our target group is: women aged 35 and younger. We 

need to find those sites that are visited by users that fulfil our criteria the best ς i.e. websites that are 

visited mostly by women aged 35 and younger, and their audience in general is big enough. While 

conducting the analysis we can take the following steps: 

Á first of all, we define the target group of our interest (see chapter 5.1 άDefining a target 

groupέ on page 27); 

Á then, in media tree we select all sites (after clicking on the collecting node we choose option 

Select nodŜǎΧ and select sites checkbox); 

Á we choose the metrics that we want to analyse, e.g. number of visitors (real users), number 

of page views, audience composition etc.; 

Á we choose the metric which the optimization is being conducted for ς we click on the head of 

the selected metric, e.g. audience composition;  

Á then, we choose the option Filter selected nodes according to given criteria... in the Tools 

menu (or click  icon, or press Ctrl+Shift+F). In the window that appears, we enter 

number 15 as the number of presented websites, and choose the preferred research period 

and selected target group. We confirm the choice with the OK button. 
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In this manner we have received the list of 15 websites whose users match the selected target group 

(e.g. women aged 35 or younger) the best. Assume that we want to choose only the 5 websites that 

generate the highest number of visits. In such a case we need to conduct another optimization based 

on the previous results. Therefore we take the following steps:  

Á choose the metric according to which the next optimization is being conducted ς we click on 

the head of the ά±ƛǎƛǘǎέ ŎƻƭǳƳƴΤ 

Á choose the option Filter selected nodes according to given criteria... from the Tools menu. 

Limit the selection to 5 websites only, choose the correct research period, and click OK. 

Thanks to the second optimization, we have received the list of the five websites with audience 

composition matching our target group to the highest possible degree. 

The application enables one to conduct many optimizations, one after another, the next optimization 

being based on the results of the previous one. In order to conduct the optimization from the 

beginning (without taking the previous results into account) all that has to be done is deselection of 

all websites before conducting next optimization. 
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 6   Periods definition  

 

6.1 Defining periods 

The application allows for defining periods for which we want to count the metrics that are of 

interest for us. By ǘƘŜ ǘŜǊƳ άǇŜǊƛƻŘέ, one should understand any number of days in a given month, 

e.g. all working days in the second week of a month, the first day of a month, etc. Periods can be 

defined by selecting the Periods definition... option in the Periods menu, or clicking on the icon 

 , or choosing Ctrl+Shift+T shortcut. 

Figure 28 Defining periods 

While opening the creator of periods above, a dialogue window appears. The creator allows for 

selecting several pre-defined periods, such as: weekends (total number or separately), work days 
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(total number or separately), one-day periods, and weekly periods. It is also possible to define the 

period that is interesting for you alone. This can be done by marking it on the calendar visible on the 

right side. When selecting a period longer than one day the keys Shift and Ctrl are to be used. After 

clicking the New button, a period name should be entered (if the option Name automatically is not 

checked). That name will be visible on the list of defined periods. 

The list of defined periods are shown in the frame Defined periods. After selecting any of them, days 

that it consist of are highlighted in the calendar box. It is also possible to edit an already defined 

period. In order to do this, one should select it from the list of defined periods, a new period marked 

in the calendar and the button Update clicked.  

The Selected button allows for removing the marked period from the list of defined periods. The 

button All removes all defined periods. 

The defined periods are confirmed by clicking the OK button; if for some reason you want to quit and 

do not want to save changes in the period definition window, then you should click Cancel. 

6.2 Saving and loading the periods definitions 

In the period definition window the following options are available: 

Á {ŀǾŜ ǘƻ ŦƛƭŜΧ ς enables one to save periods definitions in a file. The same operation may be 

executed through selecting the option {ŀǾŜ ǇŜǊƛƻŘǎ ŀǎΧ from the Periods menu; 

Á [ƻŀŘ ŦǊƻƳ ŦƛƭŜΧ ς enables one to load previously defined periods from a file. The same 

operation may be executed by selecting the option Load periodsΧ from Periods menu. It is 

possible to load more than one file with periods definition at the same time. Also, recently 

opened definitions of periods are accessible (option wŜŎŜƴǘ ŦƛƭŜǎΧ). 
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 7   Aggregates tree 

 

The aggregates tree is an additional tree which any nodes from the media tree can be grouped in. It 

is possible to use both trees at the same time when analysing the research results ς media tree and 

aggregates tree. 

For example, in the aggregates tree we can place all websites and services concerning a certain topic 

ς in this case it will not be necessary to search for those sites in the media tree. The other example of 

an aggregates tree is a tree presenting websites by their owner or advertising network. 

Lǘ ƛǎ ǇƻǎǎƛōƭŜ ǘƻ ŘŜŦƛƴŜ ƻƴŜΩǎ ƻǿƴ ŀƎƎǊŜƎŀǘŜǎ ǘǊŜŜ, or load trees created before. In order to load an 

aggregates tree, one has to choose the option Load aggregates tree... from the Tree menu, or make 

a right click in the aggregates tree panel and choose the Load aggregates tree... option. 

7.1 Defining a new aggregates tree 

Assume that we want to define an aggregates tree grouping all websites concerning sport. We have 

to: 

Á make a right click in the aggregates tree panel and choose the option Create new aggregates 

tree. (If the aggregates tree panel cannot be seen, it has to be opened ς in order to do that, 

the option Aggregates tree from the View menu has to be chosen); 

Á enter the name of the tree, for example: sports services; 

Á find the websites of our interest in the media tree. Click on a node name that we want to add 

to the tree, and drag and drop it to the aggregates tree. 
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Figure 29 Defining an aggregates tree 

7.2 Operations on aggregates trees 

Different operations can be conducted on an aggregates tree after right clicking in the aggregates 

tree panel, or choosing the proper option in the Tree menu: 

Á group nodes selection ς option Nodes selection. This function is analogous to the another 

one in media tree ς for a detailed description see chapter 4.4 άSelection and deselection of 

groups of nodesέ ƻƴ page 20; 

Á sorting the nodes ς option Nodes sorting (find more information in chapter 7.3 άSorting 

nodes of an aggregates treeέ ƻƴ ǇŀƎŜ 38); 

Á creating an aggregates tree ς option Create new aggregates tree; 

Á opening an already existing aggregates tree ς option [ƻŀŘ ŀƎƎǊŜƎŀǘŜǎ ǘǊŜŜΧ; 

Á saving an aggregates tree to a file ς option Save aggregates tree, Save aggregates tree as..., 

Save all aggregates trees in one file..., Save tree node as an aggregates tree.... See more 

information about saving aggregates tree below in chapter 7.4 άSaving an aggregates treeέΤ 

Á adding a new node (catalogue) in a tree ς option Add node, Add aggregates tree as a 

node...; 

Á deleting a node ς option Delete node; 

Á change a name of an aggregates tree node  ς option Change node name; 

Á authorization of an aggregates tree ς option Authorize aggregates tree...; 
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Á creating an aggregates tree consisting of those nodes from the media tree, which were not 

added to any other currently opened aggregates tree  ς option Create complement of all 

aggregates trees...; 

Á closing currently opened aggregates trees ς option Close aggregates tree, Close all 

aggregates trees. 

Figure 30 Operations on aggregates tree 

7.3 Sorting nodes of an aggregates tree 

By choosing a proper option in the Nodes sorting sub-menu in the Tree menu, all nodes of an 

aggregates tree can be sorted alphabetically in the following ways: 

Á ascending order (Ascending option); 

Á descending order (Descending option); 

Á ascending, but nodes which are aggregates trees are sorted independently and placed at the 

beginning of the main aggregates tree structure (Ascending, aggregates as first option); 

Á ascending, but nodes which are aggregates trees are sorted independently and placed at the 

end of the main aggregates tree structure (Ascending, aggregates as last option). 

7.4 Saving an aggregates tree 

Saving an aggregates tree can be done by using the following options: 

Á Save aggregates tree ς saving the aggregates tree; 

Á Save aggregates tree as... - saving the aggregates tree as a new file; 
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Á Save all aggregates trees in one file... - saving all currently opened aggregates trees in one 

file; 

Á Save tree node as an aggregates tree... ς saving the current node as an aggregates tree. 

Aggregates tree can be saved as an authorised tree or unauthorised one. 

Figure 31 Examples of authorized and unauthorized aggregates trees 

While authorisation of an aggregates tree, the following window is displayed: 

Figure 32 Authorisation form while saving aggregates tree 

If you want to authorise an aggregates tree, insert your login and password (the same as used while 

opening the dataset in the application). After pressing the Authorize button, data is sent to the 

authorisation server, where it is verified.  

Creating authorised aggregates trees is recommended to be able to see who the author of a given 

aggregates tree is. 

After modifying the authorized aggregates tree, one should authorize those changes.  


