gemiusExplorer 56

50A060 COEAA

[ 2L NRIKIG 6 2DSYAdza {! HAM



Contents

1

INEFOTUCTION ...ttt e e e e e e s et et e e e e e s e eas 4
1.1 BaSIC INOIMALION. ......eiiiiiiiiii ettt et e e s 4
1.2 Installation and UPAALES..........cooeeiiiiiii e e e e e e e e e e e e e e e aaaaaeaa e 4
TS Y (= 13 5
2.1 0Opening thedataSel............oooiieii e a e e e e e e 5
2.2 GEM LIBIary..c.cco ettt 8
2.3 APPICALION VIBW......eiiiiiiiiiiitieee ettt e e e e e e e e s e bn e e e e e e e anes 10
2.4 Research results @nalySiS........c.uueiiiiiiiiiiiiiie et 12
MOAES OF ANAIYSIS. ... 15
3.1 AUAIENCE ANAIYSIS...ceieiiiiiiiiii et e e e e e e e e e s e e e e e e e e e ennees 15
3.2 Rankim by Selected MEeTriC........c.uueiiiiee e 15
3.3 DUpliCAtION ANAIYSIS ....ccoiiiiiiiiiiiee et e e 18
3.4 Defning default mode and ranking parameterS...........cccovviiiviiereeeeiniiieeee e 19
3.5 MODIIE @NAIYSIS.....eeeiiieiiiiiii e e e 21
3.6 Pausing data reCalCulation.............c.uueiiieiiiieee e 21
TV A U1 o (o742 {=Te [0 o] o1 o] A U PP EPPP T PPPPP 22
Metrics sdection and data PreSentation...............uvvvviviiiiiiimiiiiiiiii s 23
4.1 METICS SEIBCHION. ....eeiiiiiiiiiit ettt e e e e e e s e s e e e e e e e aannes 23
4.2 COSEPEI MIllE....ciiiieeeie e 25
4.3 DALA SOMINQ. .. eeeeieeiiiuiittete ettt e e e e e sttt e e e e e s s tabe e et e e e s e bb e e et e e e e s e nbbrneeeeeeeanbreneeeeeaans 26
4.4 METIICS SUMMIBIY. ... ttteeieeeiaiitteeee e e e s sttt et e e e e e skt e e e e e s aamebb e et e e e e e ansbbe e e e e e e e annnsnneeeeeeaannns 26
4.5 Selection and deselection of groups Of NOAES..........cccoiiiiiiiiiieie e 27
4.6 Site SEAICNING .....ccii it 29
A7 TADIE VIBW.....eeiiiiiiieeeeee et e e e e e e 29
4.8 WeDbSite NamMEPreSENTALION.........viueiriieee e ettt e e e e e e e e e s e e e e e e nnnees 31
4.9 Presentation of nodes below minimum rating............occcvvveeiieiniiiiiieee e 32
4.10Presentation of nodes with different COIOULS..............uvviiiiiiiiiiiiieee e 32
Target groUPdeTiNITION ............uueiiiiiiiiiiiiiii e e e e e e e e e e e e e e e e emsneees 34
5.1 DefiNiNg @ target OrOUD......uueeieiee ettt ee e e ettt e e e e e e e st e e e e e s st e e e e e e eeannnes 34

Basic information about target groUPS.........ooviiiiiiriiieeeiiiiiie e 34

DefiniNg NEW Target GrOUPDS ... .cuiieiiiieieieeee e ettt e e e et e e e e e r e e e e e s st e e e e e e e annnnes 34

Options available when defining target groupS..........uveevieeeeeiiieieeiiieeiieeeeee e, 35

Buttons for adding and deleting target groUpS.....ccovvvvvviiieeiee s 36

Introduction



Saving and loading target group definitionS...........ooovviiieii 36

DefiNiNg @ge INTEIVALS........ccooii e e e e e e e e 36
IV S oY (=T =T a Tt =N [ 1U] o I =To 1 (o] U 38

Basic information about the Reference group editQr..........c.cccccvvvvveieeeee, 38

Defining the referenNCe groUp... ... 38
5.3 First NOdes SeIECHQAN........cciiiiiiiiiiiiiiie et ssnnnee e nenneee AL
5.4 Target groups CroSS tADLES........cooiiiiiiiiie e 42

Application of target groups Cross tables..........ccccccviiiiiiieiiiiie e A2

Creating target groups CroSS tabIES........covii i 43
Periods defiNItiON..........oooiiiiiieee e 45
6.1 DEfiNING PEIIOUS. ... .eeteiiieeiiiiti ittt e s e e e e e r e e e e s e e e e e e e e e ane 45
6.2 Saving ad loading the periods definitioNS............oooiiiiiiiiiiii e 46
AGGIEOALES TIEE... .. ieiieeeiti ettt e e e et rr e e e e et e e e e et e e e e e e e e e nrnn s 47
7.1 Defining @ NEW agQregates trBE........uuiieiiiiiiiieiie e ettt e e e et e e e e e e e e e e a7
7.2 Operations 0N aggregates IrEES. .....ccuiiuurriieee ettt e e e e e e e e e e s e e e e s annnnreeeeeeas 48
7.3 Sorting Nodes Of an aggregates tree..........ui i 49
7.4 Saving an aggregates trBE. ... .ccuiiiiiiiiiie e ettt e e et e e e e s e e e e a e e 50
Data Saving and ©XPOTTING ........uuuuurrrrumrinreiniinneeaeeeeesesee s e e e e e e e e e e e e e eeeeeeeeeeeanes 51
8.1 DALA EXPOI...ceeiieiiitiiie ettt e at e e e e e e e e e e e e e e e aaaaaas 51
8.2 SAVING AN BIYSIS .. ceiiiietiiiii ettt e e e e e e as 52
DefiNItiON OF TEIMIS ...t 54
L070] o] 1= To! ST PPPTPPTTT 58

Introduction



1 Introduction

1.1 Basic information

This useR @uide describes the possibilities and methods of uding gemiusEprorer5.6§§E'
application

gemiusExplorer is special analytical software that enables the analysigalfsite audience research
results.

1.2 Installation and updates

gemiusExplorer can be italed on computers working under Windows operating systénis also
adapted to workunder other operating systems using Windows emulatike Wine (platforms:
FreeBSD, Linux, Solars CrossOvefplatforms: Mac OS 10, selected Linux distribution€)uring
openingapplication checks whether it is launched on Windows or V@nessOverand adapts the
user interface.

Double click on the application installation file to install gemiusExplorer.

In the application automatic update is enabldry default To disable this option go téhe Tools
menu, gemiusExplorer options. and uncheckthe Check for updates astart up checkboxin the
Miscellaneoustab. In order to download the application update manuatiye should choos€heck
for updates...in the Helpmenu.
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2 First steps

2.1 Opening the dataset
In order to analys awebsite audience, one has to use the opti@pen...in the File menu. The

dataset can also be opened with the ic ,r-_-' , or the shortcut Ctrl+O

While opening the sitevith audience files the authorization process is being condugtede has to
enter login and password and then press the buteend Data is sento the authorization server
where it is verified. If the user is approved to get accessgarticular datasetthe file is loaded.

\ |

Login X

‘=a:Gemiu

SO0

The data presented in this application is copyrighted and protected under the
revelant international intellectual property laws. Al rights reserved.

The data can be accessed by authorised users only.

It is necessary to connect to the authorisation server to verify the
user’s licence.

Login:  MyCompany:John.Smith

Password: | ®®eeeess

| Remember me

Auto login

Send

Figurel Login window

NOTE during authorisation of the licengea dzi SN & 02 Y hizbls Micoknkedk to the?
internet. If you connecto the internet througha proxy serveryou should configure the settings in
the Filemenu,the Proxy settings. option.

In the application, a few files can be opened witlone analysis. This option enables analydis
trendsin an easy wayin order to open more than one file within omalysis, choosthe Open in
one analysis. option inthe Filemenu, or choose the icon as shown belpav type Ctrl+Shift+O
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s -
. Cpen... Chrl+0

Open in one analysis...  Ckrl-Shift+O

Figure2 Opening a few files in one analysis

By choosinghe Add files to the analysis. option in the File menu, or clicking the icor e , the
additional filescan be addedo the analysis.

Asthe media tree within a few files can differ, one can switch between wissvs. By default, the
tree from the latest perioaf timeis shown.To changehe view ofthe tree, choose the propeaab.

E§§ gemiusExplorer - [gemiustudience_2005_12.gem, gemiusdudience_2008_11.gem, gemiusfodience_200,,, — = X
EEE File Edit Wiew  Analysis  Target groups  Periods  Tree  Tools  Window  Language Help = & X
o i 1.0 @ ] : .
A =M ST =R R e W N A e
i a
Mediatrees 12,2008 || 11,2008 | 10,2008 |
et ol Target Site Yisitors |F'a|;|e wiEws |
= [ Websites A [group {real users) -
----- O [ websitel.com _ |
..... O [ website2, com |=| |Population |websitet.com 473,126 74,302,937
----- M [ website3.com wiebsite28, com 378,042 37,893,749
----- O [ websited.com website30,cam 284,005 270,080,029
-0 [3) websiteS.com wehsite7 . cam 275,797 9,046, 106
""" g% ""'EEEEEEE"““‘ website32, carm 275,658 23,024,163
""" wensicte f.con
_____ &[5 websites.com websited.com 204,771 52,218,123
_____ 1 [ websited.com websited.com 169,862 4,746,470
..... O @ website10.com - website18,corm 118,665 7,535,256
— . _ wehsited,cam 112,964 21,246,878
(12-2'3"38 | 11,2008 | 10,2008 ) Selected nodes 680,366 S00,093,711
Ready fS-:uuru:e: Gemius 58 - gemiusfudience: 2003-12,

Figure3 Tabs with different radia trees

In the picture above the view of Mediatree frameFAf S YI NJ] SR & aGmudunnyé K

Using the optionRemove files from the analysis.in the File menu opers the dialogie window
where files to be closed and excluded from the analysis can be chosen.
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Remove files From the analysis

Chooze files to be removed from the analysis:

[ 122008, gemiuséudience_ 2008 12 gem
O 11.2008. gemiuséudience_ 2008 11.gem
O 10.2008. gemiusdudience_ 2008 10.gem

| 1] 4 J Caricel

Figure4 Removing files from analysis

It is also possike to open more than one file at the same time, but in separate ysialTo dothat,
one should press and hold the Ctrl key when choosing the files.

Moreover, the application can automatically load the recently opened file at the start of the
application. In order to do so, one should choose the appropriate option theToolsmenu, sub
menugemiusExplore LJi A 2Mfsielaneougab.

Changing a password
To change the password to your login, gatie Toolsmenu gemiusExplorer options. and choose
the gA passwordab.
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Opkions

Default ranking

Display

Expork

Miscelaneous

a4 passwiord

-

"

Auto login

Passward:

Remove user

Ak login
Delete password

Zhange password

-

Here wou can change the password For your gemiusAudience account,

Login:

Zurrent password:

Mew password:

Repeat new password:

MyCompany': Jobn, Smith

Zhange

0K

Cancel

2.2 GEMLibrary

Figure5 Changingpassword window

Gem library displaythe list of thefiles that user is granted licenses t@aljows to downloadhe new
files from the Internet ando search for the files by different filters within the library. The basic
advantage of this faare isthe transparent structure of the file list anthe simple possibility of
selectingthe files for analysis.

In order to display .gem library window choose My .GEM library ffdemenu and log in using your
standard login and password to gemiuplexer. Files available for the user are going to be displayed.
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|Study € 1 ¥ ¥ |Period €= 2 ¥ |Fines €« 3 <7 |Version €= 4 | Status €— 5
'Megapanel-PBI-Gemius 2010.08.01-07 | weekly auto v | b Download '
¥| Megapanel-PBI-Gemius 2010.11.01-07 weekly client-server v Present

Internet Audience Measurement Turkey 201012 monthly, weekly, daily regular v | b Download

Denmark: popup panel 201012 monthly, weekly, daily auto v | b Download

Denmark: popup panel 201012 monthly auto v | b Download

~Tasks————— ~Login—— —— —
v Update A | your_login_to_gemiusExplorer (o) Open
Preferred version:
'3 Stocktake @ eesssssscccee dient-server
—

Figure6 My .GEM Library window

There are a few columns availableMly .GEM ibrary window (sed-igureb):
1 ¢ Studyinforms about study names which .gem files refer to.

2 ¢ Periodpresentsdate periods available in .gem files.

3 ¢ Finesshows the range of data periods availablegam files.

4 ¢ Version serves to choose the way of downloading new .gem files from the Internet
(client-serveror regular - if possible for the file)Choosingauto option means that in the first step
program will choose the version which is already available orldbal disc. In the second step, if
both or none of the versions are available on the local disc, the program will choogeeteered
version which can be set by the user in My .GEM Library window.

5 ¢ Statuscolumn informs whether the .gem files areeddy present in the local directory set as
Default database files location (the location of the directory can be easily changesbismenu,
3SYAdza 9 E LY 2 dliBrhenuzMiddelahgodstsb) or are ready to be downloaded from the
Internet.

In My .GEM Library window th€pdate button serves to update the list of the files available for
gemiusExplorer user. The list is automatically updated during the launch of the program, but one can
manually update the list also when the program is runnfDdg.the other hand, thé&tocktakebutton

serves to update the informatiorP¢esent/Downloadn Status column) about the files stored in the
Default databasdiles location. E.g. if one removes some of the files from the Default datathese
column statuswill be updated after pressing the Stocktake butpthe status of removed files will
change fromPresent to Download.

Gem library allows also to filter the files shown on the list by studies, periods and fines. In order to

set the filter one should clicon the i] icon nearthe appropriate column in MyGEM library
window and define the desired filter. Additionally, by clicking on the headline of each column one
can sort the files ascending or descending.
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To select a few files to open tiM on the leftside of the window. It is possible to tick only the files
which are already downloadddtatus Present)

In order to open selected files press the Open but®= in the right bottom. All selected files will be
opened in one analysis. When openifdy .GEM ibrary the next time (during the same
gemiusExplorer session) it will be possible to either open the next selected files in other analysis

(Open button-’a) or add these files to the analysis already opened (Add b#ﬁ*‘“)]

2.3 Application view

Basic information

Data can be presented in three navigation panels. On the left Higee is a panel withthe media
tree (on the top of the figure shown belov@nd a panel withthe aggregates treg¢on the bottom)
whereas on the right sidehere is agpanel with the table presenting the research results.
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E gemniusExplorer - [gemiusfudience_2005_10,g:m]

EEE File Edit ‘Wiew Analvsis  Target groups

Periods Tree

Tools  Sindow

: 1 1 Tt 1] | wot| =
CJTI':i-HI:g 3o LURL|‘3’..’|EE|,|4_ R
o T TR T T e L ——

Language

Help

Media trees n i
iehslaa Target  |Site Yisitors |F'age views |
= O Websites a] |orea (real =
----- [ @ websitel.com E Lisers) |
----- O [ website2. com |Population |websited,com 450,650 74,205,421
""" & [ website3.com wehsite23.com 70,495 37,458,524
""" O] [l wehsited, com wiehsite30,corm 280,272 276,880,966
=01 [3) websiteS. com website?.com | 283,031 10,571,482
] i website32.com | 281,371 24,662,822
; wiehsite3.com 224,768 56,573,820
10.2008 wehsiteS.com 174,626 5,072,169
Agareqates trees Qe websitel3.com 123,065 7,714,730
m— W wiebsitel.com 3,083 3?,[!82.
B~ % sport Selected nodes | 634,072 493,177,036
Bl 0 &5 News
[0 488 Entertainment
& 45% Economy
- [ 428 Education
&0 48% Tech
1 I k

Ready

fSu:uuru:e: GEMiUs 34 - gemiusfudience: 2008-10.

Figure7 Application view

Types of nodes

The media tree pangdresents nodes of wedites (icon@). A welsite can be presented as a whole or
can be divided intalifferent sections(icon ). Welsitescan be also grouped into some categories

(icon 5).

The aggregates tree panel enabta®e to load or define any alternative trees. The aggregates nodes

are marked witfthe icon %, Detailed information about defining the aggregates
chapter 7 &Aggregates tregon page47.

Changing panel size and position

tresgsrovided in

The panels can be moved and their position or sizelmchanged. It is also possible to cldke

media tree or aggregates tree pargbne only has to click the closing buttoxg€ &
on any of these two panel®ne has to use¢he options Media tree or Aggregates
menu.

Ly 2NRSNJ (2
trean the View

Mediatree and aggregates tree panels can be hidden as well. In order to dahkaton * should
be clicked To unhide a paneh proper tab (Media trees or Aggregates trees) on the left should be

chosen and icot* clicked.
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Application language version

Onecan choose one of the following application language vessiBolish, English, €zh, Russian,
Hungarian, SlovaRanishor Bulgarian

It is possible to change the language of the application by clicking the appropriate positioth&om
Languagesbar pull-down meny or choose it fromthe Application languagesub-menu in the
Languagemenu. By defaultthe Language bar is turned off (one can change it I®glectingthe
Languages bawptionin the View menu).

Data language version

It is possibléo choosethe language version dhe target groupgparameters and values:
A Defaultc the local language ahe country that the research was conducted for
A English

Applicationtheme

Changing the applicatiotheme is possible by choosing a propgeme from the Windows theme
sub-menu, inthe View menu.

2.4 Research results analysis

In order to check whathe audience ol website we are interested iis, one should select that site in

the left panel(Media trees or Aggregates treed)fter that in the right panel te table with basic
statistics igpresented: number of visitors (real users), number of page views, average time spent on
the site per visitor (real user), reach and audience composition in the given target group.

The nodes from the media treend aggregate tree can be analggd at the same time one just has
to select particular nodes from each tree.

By default, the right panel presents top 20 of the websites. To display only the websites one needs to
choose theDeselect all nodesption and then select the ones of interest.
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E5Fle Edit Wiew  Analysis

Target groups

- gemiusExplorer - [gemiusaudience_2003_10,gem]

Petiods

Media trees

a x

Tree

Tools  Window

i

Bt e 2T T L

Language Help

1 English

10,2008 ||

A
= [ 4% Mew aggregates tree (aggregate
B[4 sport

L[ [ websitez,com
O B wehsiteS. com
M [ website7.com
M [ website30.com
O 488 Mews

regates trees

bnurce: Gemius 34 - gemiusdudience: 2008-10.

10,2005
pell Target Site Yisitors  |Page views |
= O Websites - Jgr':'up freal = ,
----- O] [ websitel.cam El Lisers) |
----- O [l websitez.com |Populatiqp |websited corn 28,460 2,886,242
----- O @ wehsite3, com f__a—-"""_._._ﬂd_ﬁ_...-r wiehsiteS. com a7,296 4,554,336
""" [} websited.com — _— wehsite7.com | 283,031 10,571,482
5B websiteS.com — wehsite30.com | 286,272 276,850,066
""" OB sectiont : M |Selected nodes | 441,402 294,893,026

------ 1 1 sertinns

Figure8 Presentation of data for nodes frothe media tree and aggregates tree

The operations carried ouhost frequently are as follows:

A selection ofpresentedmetrics (e.g. the didpy of data for thedt S NI IS LI IS GASH
metric) ¢ see chapted.1Y Matricsselectiort  Rage23;

A data sorting (e.g. decreasingly by the number of page viewsg chapte#.3dData sorting
on page26;

A quick selection of nodes (e.gelsction of all websites from theollecting nodg¢ see chapter
4.506Selection and deselection of groups of nofles page27;

A target group definition (e.g. data analysis for the target group definedvaSy ¢ 2 NJ F2 NJ
group definedags 2 YSY 6 A (K KA §$édhaper dfarhed groip/définitio
on page34;

A definition of age intervals in target group (e.g. definition of target gropprsons age 20-
0 n € see chaptegeDefining age intervaéon page 36;

A definition of periods(e.g. analysis of data only fareek daysor for one selected day) see
chapter 6 oPeriodsdefinitioné  Rage45;

A definition of aggregatetree ¢ see chaptei7.1dDefining a new aggregates triee page47,

A exporting data toan Excebr CSV filg see chapteB.1cData exporf  Rage51;
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A saving an analysi@.g.in orderto be able to analysthe resultsnext day and have the right
websites selected inthe application already, requirednetrics displayed, target groups
defined etc.)q see chapteB.2dSaving an analysis Rage52.
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3 Modes ofanalysis

The data isavailable in the following modes of analysis:

A audience analysig this enablesoneto conduct any analysis according to the criteria defined
by the analyst; data for nodes thah analyst selects ithe media tree or aggregates trese
presented. For detailed information see chapget;

A ranking by selected metri¢ data for nodes according to defined metrics (for example:
number of visitors (real users), page views, time). For detailed information see cl3apter

NOTE the default mode of analysis can be definedtive option gemiusExplorer options. in the
Toolsmenug see chapteB.4£Defining default mode and ranking parameters 6 St 2 g ®

3.1 Audience analysis
InordertoO2 Y RdzOl 2y SQa 2¢y alcanRaiy d @sults yol dever@lwabsités$ ¢ 3 ¢
the proper nodes should be selectedaitree.

The table panel with research results presents infaioraabout nodes selected imedia tree or
aggregates treg markedas 1. The easiest wagf selectng one node iy clicking on the chedox

U on the left side of nodename. In thattase next to thenodename icon ¥ appears The chosen
node can be deselected by clicking on the abmentionedcheclbox, or by hitting "Delete" button
on the selected row in the table. It is possible to spegdmarking nodes by holding the Ctrl key
when making the choice. Statistics will be calculated after releasing the Ctrl key.

It is also possiblto carry out many arlgises on one file ahe same time. In order to do thisne has

to choosethe Insert new analysisoption from the Analysismenu. A new window with data will
appear the windows are numbered). In order to closa analysis one has to choosé¢he Close
analysis option from the same menwr use the closing icon in the top right hand corner of the
window.

NO'E:closing the last analysis will caue total closing of the file.

In order to remove althe parameters ofan analysis (selected nodes mtree, periods, target
groups) one has to either choosine Reset analysisption fromthe Analysismenu, or clickthe icon

tx

, or use shortcut Ctrl+R

3.2 Ranking by selected metric

1.

2.
In order to analys data for selected edes, one has to click the icc 3= (or choose the option
wl Yy 1 Nrgndtie Analysismenuy, or type Alt+3 which opens the window where one can choose
parameters for the analysis. It is possible to choose:

A metric;

A target group

Modes of analysis



period;
number of nodes to show

type of anode

> > > >

attribute of anode.

Ranking parameters X

~Ranking parameters

Metric: Visitors Reach-Internet
Target group: Population
Period: 03.2010

Mumber of nodes to show: 20

~Consider:

: | sections | | messengers
|| domains || other applications
domains groups aggregates

| domains groups and not grouped domai

|| categories

| weighted
| not weighted

0K Cancel

Figure9 Ranking parameters

In order to switch from ranking moglene has to select (or deselect) any site in the ti@eclick the

icon %E (or choosethe option Audience analysig the Analysismenu, or type Alt+).
EXAMPLHo look for 10 websites with the highest number of visits in the target grougg 2 Y Sy € Y

A first of all we define the target grouiw 2 Y Sy ¢ 0 a 5.5Debrfin adargetNgroup 2y
page34);

Ll —

.
- |
.3

>\

we click the icor , or choosethe option Ranking..in the Analysismeny,

in the dialogie window we choose reach as a metric and gt correct number of nodes
that are going to be presented (in this casd) Bnd the type of nodes that should be

A 2 4 A x

considered (in this case the optideectiong & K2dzZ R 6S a4Sft SOGSRO @
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Ranking parameters X
~Ranking parameters -
Metric: Visitors (real users) be
Target group: sex=female
Period: 03.2010
Number of nodes to show: 10
- S
~Consider: -
V| sections [ messengers
|| domains [ other applications
|| domains groups [ ] agaregates
|| domains groups and not grouped domai
|| categories
weighted
not weighted
= J
’ OK Cancel
Figurel0 Ranking parameterdefinition
As a resli we receive thelO websites visited by the highest number of women.
gemiusExplarer - 2010-03-Megapanel-PEI-Gemius - B8 X
File Edit Wiew Analysis Target groups  Periods  Tree  Tools  indow  Language Help
4P w-= Pe:R=ANIRE AR El Engiish
Media trees ]
2010-03-Megapanel-PEI-Gemius
|,Web sites," Applications | ——
= O Web sites - |,E|3.2E|1l3.,|
=0 Grupa Google 1 Y| Target group |Mode No. |Wisitors
#- 1@ Grupa Onet.pl {real users) «
----- [ [ nasza-klasa.pl
- [ (=) Grupa Gazeta.pl sex=famale |Grupa Google-google.pl-google.pl - wy... [ 1. 7072209
@[ (2) Grupa Wirtualna Palska Grupa Google-google.plgoogle.pl - wy... | 2. 6 814 124
Sg g:::ppaal:ttﬁagr;'pl Grupa Google-google.plgoogle.pl - str... | 3. 6 020 542
#-[1 [ youtube.com Grupa Google-google.plgoogle.pl - po.. | 4. 5573 255
-0 E) Grupa oz.pl Grupa sllegro.pl-allegro.pl-allegro.pl -... | 5. 5 236 318
- [11=) Grupa Wikipedia 3 youtube, corm-Youtube. corm - Yideo B. 5074 704
N = m * S Grupa Wikipedia-wikipedia.org-plwikip...| 7. 4581 731
7 ‘.l Grupa Google-google.corm-google.com... | B, 4 505 117
w Grupa Onet.pl-onet.pl-1Strona gtdwna ... [ 2. 4 362 820
Aggregates trees n x youtube, com-youtube,cam - Search re... | 10 4 082 702
-0 5% 2010-03-Drzewko kematyczno-Funkejonalne Selected nodes - B 749018
- [ 43 2010-03-Draewka tematyczno-Funkajonalne, Selected nodes (daily) -
- [ 4% 2010-03-Drzewko aplkacii (aggregate authe
< | i
] E—— 3
Ready | The demographic structure data used in our study comes from the research carried out by i 2

Figurell Rankingesult
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3.3 Duplication analysis

Duplication analysis allows to generate in a simple way a report about the audience duplication of
the websitesin a given period of time. The results of analysis are generated in a form of cross table
where in rows and columns the names of chosen nodes are presented and in tbellsalue of
audience duplication of each pair created upon the intersection of thaes.

Definitions of indicators in duplication analysis ak&ilablein chapter9 page54.

In order to conduct the duplication analysis in gemiusExplorer choos®tipdication Analysisn
=T
[

Analysismenu, click on the ico available in the toolbar or pregst+3.

The windowfor defining the duplication analysis will be displayed:

Duplication analysis X
~Duplication analysis parameters
Nodes in rows: Nodes in columns:
website7.com website8.com
website30.com —‘ website 18.com
website32.com ‘— website 19.com
websited.com ‘T‘ website3.com
<>
ezl
0K Cancel

Figurel2 Duplication analysis window

To define nodes in rows and in columpeess '“"".' button, then choose the desired nodes by
selecting or deselecting them in the mediadrdisplayed on the left side in gemiusExplorer and next

<> . .
pressOK Swapbutton allows to exchange all nodes that were on the left list (rows) with all
nodes that were on the right list (columns). It means that nodes that were previously in rows will be
now in columns and vice versa. To displace nodes from one list (rows or columns) to the second one,

drag to select desired nodes and then press one of the but' = or "* . In order to removea

few or allnodesfrom rows or columns list, drag to selesbdesand then press Elete on your
keyboard. To finish pre€&3K
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The cross table with selected nodes will be displayed in gemiusExplorer:

e Edit View Analyss Tergetgroups Periods Tree Tools Window

se/BwteiEA 2T 0y 8t tats B
Medlatrees 2 x Ilsﬁwm_zooa_um
.'[gd;thJ]Websites ': mmncedtm| Min audience duplication (V%) ‘Min audience duplication {(H%) |

- B website1.com Period |Target g...|Site |website8.com |website9.com |website18.com |website19.com |website3.com |

Language Help

D[ website2z.com 1115 5008 |Population |website28.com 104,087 81,599 75,831 67,327 125,223
_ 'g% ‘{Vﬁbb?'t°3-°°"‘ website30.com 87,994 84,198 58,058 46,385 103,204
EOf iR website32.com 88,063 70,321 60,697 54,199 07,138
B mebiites sk viebsites.com 119,383 89,237 98,283 82,421 153,483
FI [} website?.com website7.com 85,375 76,559 59,082 52,316 101,701

- [§) website8.com
¥ [{) websites.com
-~ [ website10.com
O [ website11.com
~O [ website12.com
[ [ website13.com
1A weheite 14 ram

Figurel3 Cross table with Duplication analysis

In order to see cross tables for different metrics of Duplication Anadysisshouldchange between
the tabs above the displayed table.

After conducting Duplication Analysise can still remove nodes from the analysis by deselecting
them from the Media tree on the left sid®necan also add new nodes to the analysis by selecting
them from the Media tree on the left side:

SE sExplorer - gemiusAudience_2008_12.gem
& ::Etft View Analysis Targetgroups Periods Tree Tools \Window Language Help
e m-wie B e 2T 0y =t e b e i
mﬂw |1R5§ GemsusAiience 2008._12.gem
| Wdtm‘ Min audience duplication (V%) | Min audience duplication (H%) |

2 OES Websites
O B website1.com Period |Target g...|Site website8.com |website9.com |website18.com |website19.com |website3.com |

L4 webste2.com 115 2008 |Population [website28.com 104,087 81,500 75,831 67,327 125,223
Doty website30.com 87,994 84,198 58,058 46,385 103,204
- add to rows website32.com 88,963 70,321 60,697 54,199 97,138
A o wiebsite6.com 119,383 89,237 98,283 82,421 153,483
5 website7.com 85,375 76,559 59,082 52,316 101,701

q add to columns

[ websites.com
O B website10.com
O [ website11.com
O [ website12.com
P website13.com

Figurel4 Adding / removing ndes to Duplication Analysis

3.4 Defining default mode and ranking parameters

In order to definethe default mode of analysis or ranking parameteyse has to chooséhe option
3SYAdza 9 ELX 2iNBeNbokrmaihuaRd/thiexgo tthe Default rankingtab.
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Options
Defaub:soning Open mode: Reach ranking
Display Mumber of nodes to show: 20
Export cConsideyt—————————— ———
| sections | messengers
Miscellaneous domains | other applications
domains groups aggregates
aA password /| domains groups and not grouped domai
| categories
v| weighted
v| not weighted

0K Cancel

7/

Figurel5 Ranking settings

It is possible to open the files in three modes:

A reach ranking

A page viewanking

A no ranking
The proper mode can be set with the usdlod option Open mode
The ranking presents theumber of nodes that was defined in the optiblumber of nodes to show
In order to change the default numherne has to choose it from the ligir simply type it in.
It is also possible to define the type of nodes that are to be taken into accouheimanking the
option Conside}:

>

sectionsg the nodes that are a part of a wsite;

>\

domainsc websites

>

domains groupsg group nodes of domains

>

categoresc collecting nodes with wedites grouped into categories

b3

messengersg internet messengers

>

other applications

>

aggregateg, collecting nodes that group many nodes, presented in aggregates tree.
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Apart from types of nodest is alsopossible to determine their attributes:
A weighted/not weighted
A reported consent for advertisement emission/other (optipn)

A chats/other than chats (option)

3.5 Mobile analysis

Mobile analysis allows to generate a repgrtesentingthe views of the websitesperformed on
mobile devicesn a given period of timeThe table panel witlanalysisresults presents information
about nodes selected in media tree or aggregates timg only these for which mobile data are
available

Theindicators inpresented in mobileanalysis are¢he special mobile indicator available only for this
analysis.

In order to conduct thenobile analysis in gmiusExplorer choose thdobile View in Analysismenu,

|
o

click on the icon L] available in the toolbar.The window forwith the mobile analysis will be
displayed:

‘& gemiusExplorer - gA_2012_06_Slovakia_al.gem

fie Edit View Analyss Targetgroups Periods Tree Tools Window Language  Help

o ™ o =R ARy [ = == egn

Media trees 8 %

i5i gA_2012_06_Slovakia_all.gem o @R
Internet | ——
= O Internet - po-201% | s
[ akobyvat.sk Node No. |Mabile Visitors Mobile Page |Mobile Mobile Time |Mobile  |Mobile Mobile Mobile Mobile Avg. |Mobile Avg. |Mobile Avg. |Mobile Av =
[ aktuality.sk (real users) Views Visits [hr] Page Visits (%) |Time (%) Reach-Internet page views |time spent |time spent |page viev[l
[ appril.com Views per visitor  |per visitor | per visit duration
[ asbsk (%) [hrimin:s]  |[hr:min:s]  |[hrimin:s
[ atlas.sk azet.sk 1 166 016 154 675 833 4 831 102 1 629 672,68 22,48% 13,39%  16,05% 5,75% 931,69 9:48:59 0:20:14 0:01
[l autobazarsk zoznam.sk 2 143530 5290446 1659 688 11428695 540%  8,87%  548% 4,97% 36,86 0:47:47 0:04:08 0:0;
gg ::::;‘::‘:::mshmsk atlas.sk 3 142 860 4117327 754849 4721469 8,50%  8,15%  7.24% 4,95% 28,82 0:19:50 0:03:45 0:01
S8 autoviask sme.sk 4. 130809 5942840 1700544 14435147 8,00% 11,23%  8,08% 4,53% 45,43 1:06:13 0:04:50 0:0;
() avizosk sme.sk-spravodajstvo 5 117317 5427098 1673084 13151126 9,00% 11,71%  9,00% 4,06% 46,26 1:07:16 0:04:43 0:0:
SR azetsk aktuality.sk 6 113055 4557179 1079397 7223590 7,80% 8,21%  7,28% 3,05% 39,99 0:38:02 0:04:01 0:01
&l bazarsk azet.sk-wwiw.pokec.sk 7. 105389 148 980 115 4 228 200 1552 855,77 26,48% 15,04%  18,50% 3,65% 141371 14:44:04 0:22:02 0:01
& birdzsk topky.sk 8. 102175 7466630 1548232 11628676 6,38%  9,15%  7,18% 3,54% 73,08 1:08:17, 0:04:30 0:01
[ bratislavskenoviny.sk atlas.sk-Cestovne poriadky 9. 99711 3352471 540946 3545462 14,23% 13,38% 13,38% 3,45% 33,62 0:21:20 0:03:56 0:01
ST cassk azet.sk-ww.pokec.sk-Private 10. 97 543 141269 219 3916 587 1383 767,22 84,32% 32,81% 75,49% 3,38% 144828  14:11:10 0:21:12 0:01
gf :;‘:’t’"'s" topky.sk-Topky.sk 11 02140 6758516 1430712 10300541 6,37%| 8,11%  7,23% 3,18% 73,34 1:07:04 0:04:18 0:01
E‘E heatth sk atlas.sk-Cestovne poriadky-mCP 12, 87724 2930321 468438 2978528 100,00% 100,00% 100,00% 3,04% 33,40 0:20:22 0:03:49 0:01
B etrendsk cas.sk 13. 83050 4703079 914474 5933173 §,63%  9,36%  7,09% 2,88% 56,63 0:42:52 0:03:54 0:01
[ expressk aktuality. sk-voww.aktuality. sk 14. 76750 1879278 590211 2774717 7,31%  7,62%  6,62% 2,66% 24,49 0:21:41 0:02:49 0:01
[ finance.sk topky.sk-Topky.sk-Private_Topky 15. 76514 4960433 1156116 7777915 97,08%  100,00% 100,00% 2,65% 64,83 1:01:00 0:04:02 0:01
[ funfon.sk cas.sk-Cas 16. 75344 4234358 878231 5365420 9,11%  9,46%  7,37% 2,61% 56,20 0:42:44 0:03:40 0:01
) funradio.sk +  ||sme.sk-spravodajstvo-Spravy 17. 66152 2240374 808420  51640,83 5095%  7,26%  5,53% 2,20% 33,87 0:46:50 0:03:50 0:0:
o azet.sk-Private - azet.sk 18. 62887 1571075 645456 15021,98 83,19% 8521%  76,48% 2,18% 25,00 0:15:11 0:01:29 0:01
= pravda.sk 19. 60730 1357615 469384 2508968 5,06%  7,28%  4,70% 2,10% 22,35 0:25:41 0:03:19 0:0
T 2 x ||topky.sk-Magaziny_produkty 20. 46 632 708123 323354 13281,3F  649% 10,00%  6,77% 1,62% 15,19 0:17:05 0:02:28 0:0

Figurel6 Mobile analysis

3.6 Pausingdata recalculation

By default, data isrecalculated while making any change selecting/deselectinga node,
adding/removing a target group. To pause data recalculation, use theDoarot recalculate data

11

. After selecting all necessary nodes, defiagyet groupsand indicators, and press the icon

again.
This optionis useful when making an analybiased on many nodesarget groups indicators as it
can speed upghe data calculation (datés calculated only once).
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3.7 Undo/Redo option

The Undo/Redo dpon is a tool which allows to cancel the unwanted actions or repeat the
operations which were previoustiancelled It can be applied for all actions which are performed on

the data, e.g. selecting nodes from Media tree, defining periods or target gra@gpslucting the
Duplication Analysis, etc.

The UndoRedo option cannot be applied for actions concerning the layout of gemiusExplorer, like

adding or removing metrics from the table, changing the appearance of the tables, adding or
removing the toolbars, etc.

In order to cancel or repeat action one showither choose the Undo/Redo in Edit meralick on

the icon’ - ‘in the toolbar or use the combinationgri3-Z / Grl+Y.

It is possible to cancel or4gerform upto 10 operations with the Unddéedo tool.
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4 Metrics selection and data presentation

4.1 Metrics selection

It is possible to present in the table information about many different metrics (e.g. number of page
views, reach, time share etc.) describing the audience of a particular node.

The fastest way of selecting the metrics which data will be preskfue is to right click on the head
of the table.The list of all available metrics will appear.

The metric of interest can be chosen by clicking on its name. The metrics which data is presented for
are marked with ¥ . The column with the metric can beddien by clicking on it using the middle

mouse button. Metrics can also be selected in the mémalysis the option Choose metrics to
aK2gX

The analysis of the following metrics can be conducted:
Basic

No.;

Visitors (real users)

Page views

Time;

> > > > >

Sessions;

A Visitors Reaclnternet;
Basicg other averages

A Avg. page view duration;

Avg. page views per visitor;

> >

Avg. tme spent per visitgr

Avg. working time per application

N\ >\

A Avg.sessionger visitor;
Other

A Typeg information on what type (site, servicehat, messenger, category, aggregate) a given
node is.

A Node id (optional)
Composition
A Audience composition;
A Audience composition (relative);

A Page viewcomposition;
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A Page view composition (relative);

A Time composition

A Time composition (relative);
Affinity index

A Affinity indexInternet;

A Affinity indexInternet (relative);
Duplication

A Min audience duplication;

A Min audience duplicatio(®0);
Population

A Populatiorinternet;
Share

A Audience share:
Page viewshare;

Time share;

> > >

Page views share in Internet
A Timeshare in Internet
Cookies
A Domestic cookies
A Foreign cookies
A All cookies
Application
A Started application
A Visitors and started applications
A Started applications Reaghternet;
A ReachInternet;
A Working time;
In Analysismenu it is also possible to choose the optiEnable extended average metriaghich
adds to the above metrics list four additional metrics:
A average daily visitors;
A average daily page views;
A average daily time;
A average daily visits;
Definitions of metricsire provided in chapte® éDefinition of termg 2 y 54 Th&dgfinition will

also appear on the screen in gemiusExplorer after pointing the metric name by cursor on the head of
the table.
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4.2 Cost PeMille

CPM option allows to calculate the cost of page views on selected websites in a given period. In order
to see the CPM metrics in gemiusExplorer choose Cost from the list of available metrics in Audience
analysis. Two additional columgsCPM and Costwill be displayed (the definitions of metrics are
available irchapter 9 on pageb4).

' it gemiusExplorer - [gemiusAudience_2008_12.gem]

'.. Ele Edit View Analysis Targetgroups Periods Tree Tools Window Language Help

*j | ‘_ ‘—+ ‘.é; L _. | 3’ s Il ‘ Y ‘ | EE %222: %x E‘ Periods on tabs c: =
Media trees 22008 |
jletsiich | Target  |Site |No. |Visitors |Page Audience |Visits —

|CPM | Cost
= CIF5 Websites group |(real  |views ~ |share ‘ [ 2
¥ [§) websitel.com ‘ Users) { | | |

¥ [§) website2.com 6| 74,302,937 7
™ [} website3.com
™ [} website4.com

- [] websiteS.com
™ [} website6.com
™ [} website7.com
C1[® webstes.com
™ [} website9.com
™ [} website10.com
™ [ website11.com
™ [} website12.com
™ [ website13.com
O [ website 14.com

websites.com | 1./ 475, uu 74,302,937 75.29%) 9,883,722 1,000.00 74,302,937.06

etstescom | SERFTERZE TR NE KA PRI
|websites.com | 3. 112, 964 21,246,878 17.90% 748,727 1
bsite22.com | 4. 89,067 13,618,320, 14.11% 1,021,386
site7.com | 5. 275,797 9,046,106 43.70%) 2,649,104
bsite1s.com | 6. 118,665 7,535,256 % 568,180
ite20.com | 7. 52,368 4,432,670 287,704
site19.com | 8. 98,967 4,302,912 436,647
76,430 3,486,712
75127 3,422,434
17,942 2,355,983

Population

:},'\-eb5|tez4 com| 9.
|websites.com | 10.
site4.com ‘ .

240,905
325,119
307,455

Bl et o '-el@tgm@\ 12.| 28,188 2,119,782 193,105
@[ website17.com sitel7.com | 13. 44,346 754,212 7.03% 140,159
o B website18.com bsitel3.com | 14. 65900 557,611 10.44% 140,956
™ [ website19.com om} 15. 17,904 441,484  2.84% 60,289
o [ website20.com psite21.com | 16. 9,863 274453  1.56% 41,770
M [J) website21.com websitel6.com | 17. 40,918 175,174 6.48% 66,818
[ website22.com |websitel2.com | 18. 16,160 118,891 2.56% 32,459
s, Wetsfteu'“"‘ vebsite23.com | 10. 15,648 59,861 2.48% 27,693
S% x:b:::zzg:z ebsite27.com | 20. 4,878 46,995 0.77% 8,479
FI[ website27.com stel.com |21. 3,731 37,383 0.59% 18,030

|website11.com | 22. 2,002 13,008 0.32% 7.824

|website2.com ‘ 23. 2,868 8,370 0.45% 5,476

Figurel? Filling the CPM values

In the CPM fields1) one can manually introduce values for each of the chosen nodes by clicking in
desired row. Next, write down the CPM value and confirm by pressing ENTER on your keyboard.

It is also possible to set the same CPM value for more than one node at the time. Thexdeav
ways of doing this:

e To select a few subsequent nodes click on onthefrows, than press Shifiutton on your
keyboard and use Upr Down arrows to select the desired nodes. Next, write down the CPM
value for selected nodes and presgdt. The ®M values will appear in all selected rows.

e To select all nodes from one row upttee end of the list, press Shiftnd. To select all nodes
from one row up to the top of the list, press SHIFT+HOME. Next, wnte ttee CPM value
and press Enter

e To seleta few nodes that do not appear one aftenother on the list, press Cahd choose
nodes by clicking on the rows. Next, writewdothe CPM value and press Enter

After adding the CPM value, the Ca2y Will be automatically displayed.
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4.3 Data sorting

Data presented in the table can be sorted by selected metriciode named & { Ania&énding or
descending order after clicking on the head of the colwhthis metric. Clickingon@2 f dzYy Q& KS| F

againcausesa change of sorting order.

Target Site
group

Population |website30.com
webhsitet. com
webhsite3. com
wehsite28,com
wiehsite32.com
Selected nodes

isitors
{real users)

274,431
464,131
210,422
370,146
278,002
543,130

Fage views Time [hr]

231,866,397 2,172,434.70
73,019,941 1,674,627.15
33,270,366 443,813.75
36,247,118 1,101,165.17
25,664,020 427,631.87

442,167,842 5,819,672.65

Figurel8 Data sorting by selected metric

For exampledata presented above assorted in descending order according to the number of page

views.

In order to sort webites alphabetically, one has to click on the coluirh G S ¢ ®

4.4 Metrics summary

In the right panel, apart from the list of nodes and the values of metrics for those nodes,naasym
is alsgpresentedg value of mérics for selected group of welites.

Figurel9 Summary of metrics for selected websites

A 2 4 A 9~

For examle, the summary presentedabove (the d { St SOG4 SR ¢a2 BeStepretbiRas O

follows;

A \visitors (real usersy, total number of visitors (real users) rfdhe five selected webites
amounts t0263 267 It is worthremembeing that avisitor (real userjo a particular site can
also visit other sites (so called: audience duplicatiorthus the number of visitts (real
users) for several wedites is smaller than (or equal to) the sum of visitesal users) to a

particular websites;

A page views; number d page views generated on all figées inthe list.
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