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1 Introduction

1.1 Basic information

This useR @uide describes the possibilities and methods using the gemiusEprorer5.0§§§
application

gemiusExplorer is special analytical software that enables the analyswgalfsite audience research
results. In a comparison with the previous version of the application there ardew new
functionalities:

A opening a few files in one analysis (analysis of tremdske chapter2.1 ¢Opening the
dataset 2y 5LJ 3 S

pausing data recalculationsee chapteB.4dPausing data recalculatién 2 y 1&.J- 3 S

> >

export analysis results to Excel filesee chapteB.1dData exporf 2 y 4¢J- 3 S

pivot tablesg see chaptedPivot tablesion page22;

changing  dz¥jp&dhard; see chapteChanging a passwaid 2 y 7;LJ- 3 S

hiding mediaor aggregates tree see chapteiChanging panel size and position 2 y 9;LJI 3 S

> > >

definingfont sizec see chapted.7 dWelsite names presentatioh 2 y 24.JF 3 S
changing of the application thenesee chapteGApplicationthemet 2 y 1¢.JF 3 S

> > >

easy searching seechapter4.56Site searching 2y 24.J- 3 S

1.2 Installation and updates
gemiusExplorer can be instdl on computers working under Windows operating systdbouble
click onthe application installation file to install gemiusExplorer.

In the application automatic update is enabldry default To disable this option go tthe Tools
menu, gemiusExplorer options. and uncheckhe Check for updates astart up checkboxin the
Miscellaneoustab. In order to download the application update manuatiyie should choos€heck
for updates...in the Helpmenu.
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2 First steps

2.1 Opening the dataset
In order to analys awebsite audience, one has to use the opti@pen...in the File menu. The

dataset can also be opened with the icJ-_" , or the shortcut Ctrl+O

While opening the site audience files the authorization process is being condyotesihas to enter
login and password and then press the butt®end Data is sento the authorization erver where it
is verified. If the user is approved to get accesa particular dataset, the file is loaded.

Login

—a:Gemius

The data presented is copwrighted and protected under appropriate
international copyright laws, All rights reserved,

Arccess ko these data can only be given to authorized users,

It is necessary bo connect to the authorization server to verify the
user's licence,

Login: | MyiZompany: John, Smith

Password; | *eeesssss

Send

Figurel Login window

NOTE during authorisation of the licengea dza SN & O2 Y lhizbls MlcoRnkedk to the2
internet. If you connecto the internet througha proxy serveryou should configure the settings in
the Filemenu,the Proxy settings. option.

In the application, a few files can be opened witlone analysis. This option enables analydis
trendsin aneasy way In order to open more than one file within one analysis, chabseOpen in
one analysis. option inthe Filemenu, or choose the icon as shown belpav type Ctrl+Shift+O
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. Cpen...

Open in one analysis., ..

Chrl+Shift+O

CrlO

Figure2 Opening a few files in one analysis

By choosinghe Add files to the analysis. option in the File menu, or clicking the icor 4 , the
additional filescan be addedo the analysis.

Asthe media tree within a few files can differ, one can switch between wissvs. By default, the
tree fromthe latest periodof timeis shown.To changehe view of the tree, choose the propaab.

mam

Em

mmmn
m

ile Edit Yiew Analysis

Target groups

Media trees

Wehsites ||

Periods Tree Tools ‘Window Language Help - & X

JE

E§§ gemiusExplorer - [gemiusAudience_2003_12.gem, gemiusdudience_2003_11.gem, gemiusdudience_z200.., —

12,2008 || 11,2005 | 10.2005 |

| o

Target

= O Websites

..... O [ wehsite1,com
..... O [ website2.com
----- # [ website3.com
..... O [ website4.com
& O [ websiteS, com
..... # [l website6.com
----- # [} website7.com
----- # [ website8.com
..... # [ website9.com
..... O [ website10.com

(12.2["]8 | 11,2008 | ID.EDDSJ

Ready

A |group

Site

| |Population |website.com

wiebsite28, com

website30,com

wiehsite . oo

wiebsite32, com

website3.com

wibsitel. com

wiebsitels, com

websiteS,.com

Selected nodes

fSu:uuru:e: Gemius 34 - gemiusdudience: 2008-12.

Yigitors |F'age vigws |
{real users) - |
475,126 74,302,957
378,042 37,853,749
284,006 270,020,029
275,797 9,046,106
273,858 23,024,163
204,771 22,218,123
159,862 4,746,470
118,665 7,935,256
112,964 21,246,878
680,366 200,093,711

Figure3 Tabs with different radia trees

Using the optionRemove files from the analysis.in the File menu opers the dialogie window
where files to be closed and excluded from the analysis can be chosen.

First steps [T



Remove files From the analysis

Chooze files to be removed from the analysis:

O 12.2008, gemiuztudience_2008_12.gem
O 11.2008. gemivstudience_2008_11.gem
O 10,2008, gemiusdudience_2008_10.gem

| 1].4 | Cancel

Figure4 Removing files from analysis

It is also possike to open more than one file at the same time, but in separate anal{sislo that,
one should press anldbld the Ctrl key when choosing the files.

Moreover, the application can automatically load the recently opened file at the start of the
application. In order to do so, one should choose the appropriate option frenToolsmenu, sub
menugemiusExplore LJi A 2Mfsielaneougab.

Changing a password
To change the password to your login, gatie Toolsmenu gemiusExplorer options. and choose
the gA passwordab.

First steps



Opkions

Default ranking Here wou can change the password For wour gemiusfudience account,
Display

Login: My Company: John, Smith
2:zis urrent password; LA L L LLL L

Miscelaneous
Mew password: (TYYTTTTTY!

94 password Repeat new password: sessssesee

Zhange

| (1] 4 J Zancel

Figure5 Changing password window

2.2 Application view

Basic infomation

Data can be presented in three navigation panels. On the left Higee is a panel withthe media
tree (on the top of the figure shown belov@nd a panel withthe aggregates tredon the bottom)
whereas on the right sidehere is apanel with the table presenting the research results.
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E gemniusExplorer - [gemiusfudience_2005_10,g:m]

EEE File Edit ‘Wiew Analvsis  Target groups

Periods Tree

Tools  Sindow

: 1 1 Tt 1] | wot| =
CJTI':i-HI:g 3o LURL|‘3’..’|EE|,|4_ R
o T TR T T e L ——

Language

Help

Media trees n i
iehslaa Target  |Site Yisitors |F'age views |
= O Websites a] |orea (real =
----- [ @ websitel.com E Lisers) |
----- O [ website2. com |Population |websited,com 450,650 74,205,421
""" & [ website3.com wehsite23.com 70,495 37,458,524
""" O] [l wehsited, com wiehsite30,corm 280,272 276,880,966
=01 [3) websiteS. com website?.com | 283,031 10,571,482
] i website32.com | 281,371 24,662,822
; wiehsite3.com 224,768 56,573,820
10.2008 wehsiteS.com 174,626 5,072,169
Agareqates trees Qe websitel3.com 123,065 7,714,730
m— W wiebsitel.com 3,083 3?,[!82.
B~ % sport Selected nodes | 634,072 493,177,036
Bl 0 &5 News
[0 488 Entertainment
& 45% Economy
- [ 428 Education
&0 48% Tech
1 I k

Ready

fSu:uuru:e: GEMiUs 34 - gemiusfudience: 2008-10.

Figure6 Application view

Types of nodes

The media tree pangiresents nodes of wedites (icon@). A welsite can be presented as a whole
or can be divided into different services (icfl). Websites can be also grouped into some

categoriegicon L5).

The aggregates tree panel enabtaseto load or define any alternative trees. The aggregates nodes

are marked witfthe icon “*. Detailed information about defining the aggregates
chapter 7 &Aggregates tregon page36.

Changing panel size and position

tresgsrovided in

The panels can be moved and their position or size can be changed. It is also posditde ttoe

media tree or aggregates tree pargbne only has to click the closing buttoxe &
on any of these two panelene has to use¢he options Media tree or Aggregates
menu.

Media tree and aggregates tree panelsidze hidden as well. In order to do thate

Ly 2NRSNJ (2
trean the View

icon * should

be clicked To unhide a paneh proper tab (Media trees or Aggregates trees) on the left should be

chosen and icot* clicked.
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Application language version

One can choose one of the followingpdipation language versienPolish, English, Czech, Russian,
Hungarian, Slovak or Danish.

It is possible to change the language of the application by clicking the appropriate positioth&om
Languagesbar pull-down meny or choose it fromthe Application languagesubmenu in the
Languagemenu. By defaultthe Language bar is turned off (one can change it I®glectingthe
Languages bawptionin the View menu).

Data language version

It is possibléo choosethe language version dhe target groupsgaranmeters and values:
A Default¢ the local language dhe country that the research was conducted ;for
A English

Applicationtheme

Changing the applicatiotheme is possible by choosing a prop#eme from the Windows theme
sub-menu, inthe View menu.

2.3 Researchresults analysis

In order to check whathe audience ol website we are interested iis, one should select that site in
the left panel(Media trees or Aggregates treed)fter that in the right panel the tablevith basic
statistics igpresented: numbepf visitors (real users), number of page views, average time spent on
the site per visitor (real user), reach and audience composition in the given target group.

The nodes from the media treend aggregates tree can be anadgsat the same time one justhas
to select particular nodes from each tree.

First steps



- gemiusExplorer - [gemiusaudience_2003_10,gem]

EE% File Edit Wiew  Analysis  Target groups

Media trees L

Petiods

Tree

Tools  Wwindow

e

Bt e 2T T L

Language Help

1 English

10,2008 ||

A
= [ 4% Mew aggregates tree {aggregate
B[4 sport

L[ websitez.com
O websiteS. com
& [l website7.com
M [ website30.com
O 455 Mews

regates trees

10,2005
perll Target Site Yisitors  |Page views |
= O Websites - Jgrnup freal = ,
----- O [ websitel.com El Lisers) |
----- O [l websitez.com |[Populatip |websited.com 28,460 2,886,242
----- O @ wehsite3, com f__f—-"'"_._._ﬂd_ﬁ_...’ wiebisiteS, com a7,596 4,554,336
""" [} websited.com — _— wehsite7.com | 283,031 10,571,482
5B websiteS.com — wehsite30.com | 286,272 276,850,966
""" OB sectiont : M [Selected nodes | 441,402 294,893,026

------ 1 1 sertinns

bu:uuru:e: Gemius SA - gemiusfudience: 2003-10,

Figure7 Presentation of data for nodes frothe media tree and aggregates tree

The operations carried ouhost frequently are as follows:

LI 38 @ASé

2N F2NJ 0

A selection ofpresentedmetrics (e.g. the dplay of data for thél @S NI 3 S
metric) ¢ see chapted.1Y Mefrics selectioa  Ragel7,

A data sorting (e.g. decreasilygby the number of page views)see chapte#.2 éData sorting
onpagels;

A quick selection of nodes (e.g. selection of all websites filvercollecting nodgc see chapter
4.4¢6Selection and deselection of groups of nogles page20;

A target group definition (e.g. data analydor the target group defined a& Sy ¢
group defined ags 2 YSY 6 A (K KA 3 #8dhaper dfarhed grotip/définitio
on page27;

A definition of age intervals in target group (e.g. definition of target gropprsons age 20-
0 n € see chaptegDefining age intervadéon page 29;

A definition of periods(e.g. analysis of data only fareek days or for one selected day¥see
chapter 6 oPeriodsdefinitioné  Rage34;

A definition of aggregatesree ¢ see chaptei7.1dDefining a new aggregates triee page36;

A exporting data toan Excebr CSV filg see chater 8.1¢Data export  Bage40;
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A saving an analysi@.g.in orderto be able to analys the resultsnext day and have the right
websites selected inthe application already, requirednetrics displayed, target groups
defined etc.)q see chapteB.2dSaving an analysis Rage4l.

First steps



3 Modes of analysis

The data isavailable in the following modes of analysis:

A audience analysig this enablesoneto conduct any analysis according to the criteria defined
by the analyst; data for nodes that analyst selects ithe media tree or ggregates tree are
presented. For detailed information see chapget;

A ranking by selected metri¢ data for nodes according to defined metrics (for example:
number of visitors (real users), page views, tink@y. detailed information see chapt8r2.

NOTE the default mode of analysis can be definedtive option gemiusExplorer options. in the
Toolsmenug see chapteB.3éDefining default mode and rking parameters 6 Sf 2 6 ®

3.1 Audience analysis

Ly 2NRSNJ (i2 O2yRdz0i 2y &tbinpagsényof résditR orSev@& websjfds) & & A &
the proper nodes should be selectedaitree.

The table panel with research results presents infaioraabout nodes selected imedia tree or

aggregates treg marked asl¥ . The easiest wagf selecingone node iy clicking on the chedlox

LI on the left side of nodename. In thatase nex to the nodename icon ¥ appears The chosen
node can be deselected by clicking on the abmentionedcheclbox, or by hitting "Delete" button
on the selected row in the table. It is possible to speg@dmarking nodes by holding the Ctrl key
when making e choice. Statistics will be calculated after releasing the Ctrl key.

It is also possible carry out many analyses on one filetla¢ same time. In order to do thisne has
to choosethe Insert new analysisoption from the Analysismenu. A new windowvith data will
appear the windows are numbered). In order to closa analysis one has to choosé¢he Close
analysisoption from the same menu

NOTE:closing the last analysis will caude total closing of the file.
In order to remove althe parametes of an analysis (selected nodes mtree, periods, target
groups) one has to either choosthe Reset analysisption fromthe Analysismenu, or clickthe icon

[

, or use shortcut Ctrl+R

3.2 Ranking by selected metric

1.
2.
In order to analys data for selected edes, one has to click the icc = (or choose the option

wl Yy 1 Nrgndtike Analysismenuy, or type Alt+3 which opens the window where one can choose
parameters for the analysis. It is possible to choose:

A metric;
A target group
A period,

Modes of analysis




A number of nodes to show
A type of anode
A attribute of anode.

R anking Parameters

Ranking Parameters

Mekric: Wisitors (real users) i
Target group: Papulation ™
Petiod: 01,2006 L
Hunber of nodes ko show; 20 -
Consider:

[ sepvices [ messengers

sites [ ather applications

|:| categories |:| aggregates

weighted
not weighted

reported consent For adwertisement emission

akher

chats
other than chats

(1] 4 Cancel

Figure8 Ranking parameters

In order to switch from ranking moglene has to select (or deselect) any site in the ti@eclick the

i

EXAMPLHo look for 15 welsites with the highest number of visits in the target grouggg 2 Y Sy € Y
A first of all we define the target grouw 2 Y Sy ¢ 0 & 5.8Dedrfin Adar§eNgroup 2 Y
page27);

icon (or choosethe option Audience analysii the Analysismenu, or type Alt+).

L by =

A we click the icor *= | or choosethe option Ranking..in the Analysismenu

A in the dialogie window we choose reach as a metric and s correct number of nodes
that are going to be presented (in this case: 15) and the type of nodes that should be

A 2 4 A x

considered (in this case the optiogh A 1 Sa¢ aK2dzZ R 6S &aSt SOGSRu®

As a result we receive thEb welsites visited by the highest number of women.

Modes of analysis



3.3 Defining default mode and raking parameters

In order to definethe default mode of analysis or ranking parametayse has to choosthe option
3SYAdza 9 ELX 2iNtBeNboRmahuadd/tieXgo tthe Default rankingtab.

Opkions

Default ranking

Open made: Reach ranking -
Display Mumber of nodes ko show: 20 -
Expart Consider:
[ services [ messengers
Miscellaneaus gites [ ather applications
|:| categoties |:| aggregates

A passwiord
weighted
not weighted

reported consent For advertisement emission

other

chats
other than chats

(1] 4 Cancel

Figure9 Ranking settings

It ispossible to open the files in three modes:
A reach ranking
A page views ranking
A no ranking
The proper mode can be set with the usetod option Open mode

The ranking presents theumber of nodes that was defined in the optiblumber of nodes to show
In order to change the default numbgone has to choose it from the ligir simply type it in.

It is also possible to define the type of nodes that are to be taken into account in the rattieng (
option Conside}:

A serviceg; the nodes that are a part ofwebsite;

A sitesc websites

A categoiesc collecting nodes with wedites grouped into categories

Modes of analysis




A messengersg internet messengers

A other applications

A aggregatesg; collecting nodes that group many nodes, presented in aggregates tree.
Apart from types of ndes it is alsopossible to determine their attributes:

A weighted/not weighted

A reported consent for advertisement emission/other (option)

A chats/other than chats (option)

3.4 Pausing data recalculation

By default, data isrecalculated while making any change selecting/deselectinga node,
adding/removing a target group. To pause data recalculation, use theDoarot recalculate data

. After selecting all necessary nodes, define target gramss indicators, and press the icon

again.
This optionis usefll when making an analysissed on many nodesarget groups indicators as it
can speed upghe data calculation (datés calculated only once).

Modes ofanalysis



4 Metrics selection and data presentation

4.1 Metrics selection

It is possible to present in the table informatiabout many different metrics (e.g. number of page
views, reach, time share etc.) describing the audience of a particular node.

The fasest way of selectinghe metricswhich data will be presentefbr, is to right click on the head
of the table.

¥ Mo,
»  Misitors (real users)
+  Page views
Ay, page views per visitar
Time
¥ Bwq, bime spent per wisitar
Avg, page view duration
+  Reach
+  Audience composition
Page view composition
AFFinity index
Audience share
Page view share
Time share
Visits
Avg, visits per visikar
Min audience duplication
Min audience duplication (35
Max Audience duplication
Max Audience duplication (%)
Population
Tvpe
»  Show nodes belove minimum rating
¥ Show nodes sum

Shiowe daily average in summary

FigurelO Selection of presented metrics

The metric of interest can be chosen byldhg on its name. The metrieghich datais presentedfor

are marked with ¥ . The column witlthe metric can be hiddetby clickng on it usingthe middle

Metrics selection and data presentatio



mouse button.Metrics can also be selected the menu Analysis the option Choose metrics to
aK2gX
The analysis of the following metrics can be conducted:
A number of visitors (real users)
number of page views
avg. page views per visitor (real user)
time;
avg. time spent per visitor (real user)
avg. page view duratign

working time (option)

> > > > > > >

average working time per user (optign)

>~

reach
audience composition

> >

page view composition

>~

affinity index
audience sharg

> >

page view share

time share

visits,

avg. visits per visitor (real usey)
min audience duplication

min audience duplication %

population;

> > > > > > >

type ¢ information on what type 6ite, service, chat, messenger, category, aggregate) a given
node is.

Definitions of metrics are provided in chaptérdDefinition of termg 2 y 44.JF 3 S

4.2 Data sorting

Data presented in the table can be sorted by selected metricode name & { Ania&énling or
descending order after clicking on the head of the colwhthis metric. Clickingon@2 f dzYy Qa4 KS| |
againcausesa change of sorting order.

Metrics selection and data presentatio



Target Site Migitors Fage views Time [hr]
group {real users)

Population |website30.com &/M4,421 0 251,866,397 2,172,434.70
websited,com 464,131 73,019,941 1,674,627.15
website3.com 210,422 33,270,366 443,813.75
websiteZ8.com 370,146 36,247,118 1,101,165.17
websited2. com 278,002 253,664,020 427,631.87
Selected nodes 543,120 442,167,842 5,819,672.65

Figurell Datasorting by selected metric

For exampledata presented above assorted in descending order according to the number of page
views.

In order to sort webites alphabetically, one has to click on the coluirh G S ¢ ®

4.3 Metrics summary

In the right panel, apart from the list of nodes and the values of metrics for those nadesymary
is alsopresentedg value of mérics for selected group of welites.

Target Site Mo, |Wisitors Page views

group {real users)

Population |website3.cam 1, 204,771 52,218,123
wiehsiteS, corm 2. 2,127 3,422,434
webhsited, com cH 17,942 2,355,933
wiehisited, com 4, 3,721 37,383
wiehisite2, corm 5, 2,865 3,370
Selected nodes 263,267 58,042,293
Selected nodes (daily) = 1,872,332

Figurel2 Summary of metrics for selected websites

A % 4 A x

For examplethe summary presentecabove (the d { St SO0 SR ¢aR BeStepretbdRas O
follows:

A visitors (real usersy total number of visitors (real users) rfdhe five selected wesites
amounts t0263 267 It is worthremembeing that avisitor (real userjo a particular site can
also visit other sites (so called: audience duplicatiQrthus the number of visites (real
users) for several wedites is smaller than (or equal to) the sum of visitgesal users) to a
particular websites;

A page views; number ofpage views generated on all figéées inthe list.

The pesentaion of the summary can bealisabled byuncheckinghe Show nodes sunoption from
the list with metrics\hich is available after right click on the head of the table watfearchresulty
or fromthe View menu.
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It is also peside to displaythe daily arithmetic averages in a summalt can be done by selecting
the Show daily average in summagption from the metrics lis{this option is visible after selecting
Show nodes sum Such data is available only for several metrics:

>

page views;

>

time;

>

avg. page view duration;

>

page view coposition;

>

page view share;
A time share.

In example abovethe average daily number of page views fitlie five selected websitesthe

G{ St SOGSR y2RS4 38R Af&80é NBSOU A& M yTH

4.4 Selection and deselection of groups of nodes

In order to analys the audience bany node we are interested in, we have to ctick chectbox U
on the left side of anode name (in a mediaor aggregates tree). The icc¥l appears next to the
name of the selected node.

Thanks to the option of group selectidghis also possible to sadeeasilywhole groups of wesites.

Select nodes belove Ckrl+EB
Select nodes on the same |evel Chrl+L
Select all nodes Chrl+4
%: Select nodes. .. Ctri4+D
Deselect nodes below Ckel+5hift+B

Deselect nodes on the same level  Crel+Shift+L
Deselect all nodes Crel+ShifE+A
Deselect nodes. . Chrl+5hift+D
Inverse nodes selection. .

Copy node ko new agaregates tree

Copy selected nodes to new aggregates tree

Figurel3 Group selection options

When highlighting a node inraediaor aggregates tree with a leftlick and then performing a right
click (or choosing the optioNodes selectiorfrom the menu Tree), one gets access to the following
commands:

A Select nodes below(Ctrl+B shortcut)¢ selects nodes situated at the lower level
("descendant" nodes);

A Select nodes on the same levigtrl+Lshortcut)¢ selects nodes situated at the same level;

A Selectall nodes(Ctrl+A shortcut), selectsall nodes available in media or aggregatese
(the weighted ones are displayed in red);
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Ol (cfrmRhértuty opens the window of advanced nodes selection (one can

w
also click on the icor%’ from the Toolbar). This window makes possilie to choose
nodes at any level of the tree (from the chosen node) and at the same time selected types of
nodes.

A { St

Select nodes

Select nodes:

= = on current tree level (Websites)
=0 onlevel 1 below

------ O on level 2 below

Consider:

nodes of any type

« | nodes of the Following bypes:

[ services [] messengers
gites [ ather applications
[7] categaries [T aggregates

weighted
[] pat weighted

0K Cancel

Figurel4 Advanced nodes selection

A Deselect nodes belowCtrl+Shift+B shortcut) deselects nodes situated at the lower level
("descendant" nodes);

A Deselect nodes on the same levgCtrl+Shift+L shortcut) deselects nodes situated at the
same level;

A Deselect all nodegCtrl+Shift+A shortcut) deselects all nodemedia or aggregatesee.

This option can be also activated by the ic =+ ;

A 5S53aSt SO ictriFshir€DEhortcut) opens the window of advanced nodes deselection.
This windowmakes it possibléo limit the choice of nodes at any level of the tree (from the
chosen node) and ahe same time selected types of nodes;

A Inverse nodes selectian ¢ opens the window of advanced inverse nodes selection;

A Copy node to new aggregasdree ¢ copies the selected node (and its whole dude) from
the media tree to a new aggregatee;

A Copyselected nodes to new aggregaéree ¢ copies all selected mtes (and their sultrees)
from the media tree to a new aggregattee.
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4.5 Site searching

In order to search for a node in teee, based on part of its name, one has only to press Gtd#F
choo= Find node.. from the Editmenu Then the vindow, presented belowappears.

Quick find bar x

[ Match case [ search in URL masks
[ Match whole ward [ search in all opened documents

Search for: website

Loak in ®) trees reslts

Figurel5 Searching for wedites based on names

Part of the node name can be enterectlire Search fortext box Chooéngthe Find next nodeoption
in the Editmenu, or pressng F3keywill causefindingthe next result of searching.

If one selects the optioMatch case then the ca&e size in the name of wslbe will be taken into
account. Selectinlylatch whole wordcauses searching for an exact nameaofebsite.

The gtion Search in URL maslshould be selected to searchrbugh URL masks of nodes. The
option Search in all opened documentdlows searching through all opened datasets.

You can search withiinees panelstfeesoption) or results panerésultsoption).

4.6 Table view

Pivot tables

A table structure can be set up and chadd®y dragging and dropping fields in one of the three
positions:

A on tabs
A in columns
A inrows
Fieldsin which positions can be changed ahe following:
A metrics;
A time periads,
A target groups
A selected nodes.
Moreover, their order irthe rows or columns of a table can be svpeg.

For example, having 3 files openadd presentation style defined as it is shown below, one can
analyse visitors (real users) and page views trergilyea
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Ei Rl Edit View

Analysis

Target groups

gemiusExplorer - [gemiusAudience_Z005_12.gem, gemiusAudience_Z005_11,gem, gemiusdudience_2005_10.gem]

Media trees

E 1.0 = H
A A =T -
o

Websites

E [ Websites

Ready

O [ wehsitel.com
O [ website2, com
O [ website3.com
& [l websited.com
- B websites,com
O [ website.com
[ [l website?.com
&[] website8.com
O [ websited.com
# [l website10.com
O [ websitel1,com

12,2008 | 11,2008 | 10,2008

| »

Population

Petiods

Tree Tools ‘Window  Language  Help

Site

Wisitors (real users) Page vienws

12,2008 |11.2008 |10.2008 (12,2008  [11.2008  [10.2008 |

wiehsite 10,com

weehsitel 7. com

weehsite 18, com

weehsite 19, com

weehsite20,com

weehsite22, com

weehsited, com

wiehizite 7, comn

wiehisited, corn

Selected nodes

bDUI’EE:

28,198 21,950 22,013 2,119,782
44,346 45,540 53,754 754,212
118,665 125,306 128,065 7,535,256
98,967 108,231 115,776 4,302,912
52,368 50,565 51,110 4,432,670
80,067 97,201 93,355 13,618,220
17,042 19,506 28,460 2,355,983
275,797 279,344 283,031 0,046,106
160,862 165,626 174,626 4,746,470
476,614 478,976 402,322 48,011,711

1,518,441
771,520
7,705,921
4,951,469
4,509,116
12,462,221
2,791,343
9,098,503
4,792,505
49,531,199

1,809,056
952,605
7,714,730
5,617,103
4,104,439
13,044,308
2,896,242
10,571,452
5,072,169
51,563,064

Gemius 54 - gemiusAudience: 2008-12,

The pesentation style of a table can be saved by choosing the

E

the icon

Figurel6 View of trend analysis

E

* or removed by choosing

. All saved presentation styles are availalsighe Presentation styles bapull-down

menu in the Toolbar. The Presentation styles bais available when a proper option the View

menu is selected.

There arewo pre-defined styles available:

A Periods on tabg; moves time periods tthe tabs;

A Target groups on tabg moves target groups tthe tabs.

Usingtheicon

, one can placéhe first column from the table itthe tabs.

Moreover, a column width can be changed by moving its right border line. A width caisbe
0KS 02t tryRefeah/Adastycdludnyf with dpdion indhé \Be@ (i A y 3
menu, or by using F5 keyr bydouble click on the right border line of a column.

I Redza i SR

Nodes URL masks

It is also posbkie to show URL masks of nodesotder to do thatone has to clickhe icon

02

URL ,or

choosethe option Nodes URL masln the Analysismenu, or type Alt+3

In order to disablehe URL masksgiew, one has to chose the adequate option ithe Analysismenu,

or click the icor ?:E .
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4.7 Website names presentation

In the Toolsmenu there isthe gemiusExplorer options. sub-menu available that enablesone to
define the mode of nodghames presentation. It is possible not only to presemhame of a given
node butalsoa/ I YS 2 F | dThibchlddg definedyiBe®Sptaytab.

Opkions

Default ranking Show names of parent nodes ko the level of: | Current level only -

Display
Show to the sike level

Export For nodes in aggregates tree show names of parent nodes from media tree

Miscellaneaus Parent nodes names separator: )

g4 password

Garid Fonk size =
Trees font size a =
oK Cancel

Figurel7 Parametes of nodes names display

' FGSN) aSt SOGA2y 2F F+y |RSIdzr S f SOSbdeAd A& LI2&aAaA

Site Site

bank.com Business and Finances-Banking-bank.carm
City.Corm ——p |Mews-Reginal-city.com

tearn.com Sport-Foothall-tearm.com

Figurel8 Presentation of parent nodes names

The figure above shows that the welte bank.comis situated in lhe tree within the category
Business and Finances Banking whereascity.comwithin News-> Regionabnd team.comwithin
Sport-> Football

A e

L Aa f&az2 LRaaArAotsS (2 RSTAYS Iy AyRKGHR RdzZ £ LI NE
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The bnt size for both media or aggregatestree panels and results one€an be changed
independently. Choosing Ctrl and + enlarglee font size in active pandlsing Ctrl and makes the
font smaller.

One can also define the font size by choogimg Displaytab inthe gemiusExplorer options. sub-
menu, inthe Toolsmenu TheGrid font sizeparameter defines the size of font used in panels with
results of an analysi3rees font size; the size offonts used in panels with media aggregates trees
structures.

4.8 Presentation of nodes below minimum rating

If the audience size of the node is small and coltert sufficient sample for given target group

was not possiblg thenthe signda@ 0y 2 RIF G F@FAfFo6f S0 | LIISENR Ay i
Target Site Yisitors Page views  |Time [hr]
group {real users)
Population |websited.com 19,594 2,791,343 105,417.81
wiebsitel.com 3,467 33,108 a04.07
wiebsite2, com 3,232 9,350 187.35
(website3.com - - :j
Selected nodes 26,146 2,833,874 105,910,93

Figurel9 Nodesbelow minimum rating

In order notto present results for such welies one has to deseledhe option Show nodes below
minimum ratingin the View menu, or in the list with metrics (which is available after right click on
the head of theable withresearchresults).

4.9 Presentation of nodes with differentcolours

Inthe case ofananalysis for populatiorthe nodes are presented in red and black eofo In red are
marked those nodes that were included in the behaWd f ¢ SA didghiedk y F2REA8 > 6 KA f
black arethose that were not weightetbehaviourally

When conductingan analysis for target groupsome of the nodes are presented ablue colar

(after exporting data to thdexcel or CSfile they are ina separate column). Thimeans that within

this target group for this particular node the panel size was not big enough. Statistics presented in
blue should be treated just as an approximation.
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Target group |Site Yisitors Page views |Time [hr]
{real users)

Gender=Male |website3.com 131,890 36,242,815 306,331.51
websited.cam 1,095 13,212 150,39
website2, corm 1,067 2,513 31.25
Selected nodes 132,824 36,258,640 306,533.15
Fopulation wiebsite2, com 224,708 05,573,820 467,007.89
websitel.cam 3,663 37,022 330,15
website2.cam 3,279 9,158 186.68
Selected nodes 229,152 96,620,070 468,124.73

Figure20 Weighted/not weighted nodes

On the basis of théigure above one can notice that the behawioal weighting was conducted for
nodes:websitel.com and website3.cofin the population analysis tlse nodes are marked in req)
this means that there is aite-centric audit on these wedites. Whereas the sitevebsite2.comis
shown withthe population in black, so it was not weighted behawally. When analyag thetarget
3 N2 dzLJ¢, weachrf afso see that for websitel.com and website2.dbe number of panelists in
this target group was too small (so the nodesrevmarked in blue).
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5 Target group definition

5.1 Defining a target group

Basic information about target groups
The gemiusExplorer application enablés define target goups for which we want to analgs

aSt SOGSR YSUNAOacx

So3o
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Defining target groups can be done by chooshegoption Target group definition.. from the Target

groupsmenu, or by clicking thécon

Defining new target groups

D

, Or by pressingtrl+Shift+G.

Target group definition

(zender=Male) and {Age=[25-34] or Age=[35-44])

(Gender=Male) and (Age=[25-34] or Age=[35-44])

Mamne automatically

Logical character

=

#| Alternative's conjunction
Conjunction's Alternative

Adjust
Clear cel
Clear entire definition

Target group cardinality
Period: 12,2008 &

Sample: 2775

143,584

_’ILI Population:

Full parameters and values names
#| Shortened parameters and values names

1 2 3 4 5 ]
1 Gender=hizle
2 Fge=[25-34] Age=[35-44]
3
4
5
&
T
&
9
10
JCN
e Parameters and values names
—I- Gender
Iale
- Female
Only values names
[15-24]
[25-34] Add new definition
[35-44] 5 Delete current definition
----- [45-54]
..... [55+] Delete all definitions

Load frorm file...

Save to file..

(- Education

- Personal net incame
[#- Place of living

(- Inkernet shopping

Divide by selected characteristic

Create by all characteristics

| DK | Cancel

Figure21 Defining a target group

The target group can be defined ldragging and droppingelected characteristicavailable irthe

lower panel tothe matrix. The figureabove showsthe target groupd Y Sy d 2538rS¢

e@cT A

therefore the parametemMale (from the Gendergroup) was dragged tdhe matrix and then, in the
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next line, the parameter descrilgnthe age interval was placef25-34] and [35-44]. The rame of
suchatarget group, assigned automatically, ([€ender=Male) and (Age=[F28l] or Aje=[3544]).

It is possible to dfine a target group with the use okgation For example in order to definethe
GFNBSG 3 NEP deldthen tiahy2Bo nléoBeScan simply drag and drop to the matrix
characteristts Gender=Maleand Age=[2030] and then doubleclick on the cell containg the age
characteristic this caugs a change in the condition foAge to Age<>[2030], what means exactly
0Age different than interva[20-30 0 @

1 2 3 |
1 Gender=hdale | Age<s[20-30]

2

Figure22 Negation of a condition in target group definition

Options available wh en defining target groups
When defining target groupshe following options are available:

A Name automatically¢ target groups are named automatically; this parameter can be
deselected if one wants to name the target gmoneself;

A Logical characteg enaldesoneto choose the logical charactef the target group definition;

(zender=Male or Age=[15-24]) and (Education=University or Personal net income=3001 - 4000

1 | 2 I s | s |
1 Gender=hiale Age=[15-24]

2 Bducation=University  Personal net income=3001 - 4000

Figure23 Matrix for creating target group definitions

LT GSNY I GA OS Qi ealRof Baldiie3 iathleasf one of the conditions has to be
fulfilled (for whichever cell of the line);

For examplein the figure above the definition means exactl(Gender=Mle or Age=[15
24]) and (Education=Universityr Personal net income80014000.

/| 2y 2dzy Ol A 2 y @i whidhaved N Whiere & éonditionseaentered, all of the
conditions have to be fulfilled. For the aboweentioned examplethe definition means
exactly: (Gender=Mile and Age=[1524]) or (Education¥University and Persoral net
income=300%4000.

Available buttons:
Adjust ¢ sorts the matrixmoving the selected cells to the left top corner of the matrix;
Clear celk deletes the content othe currently selected cell of the matrix;

Clear entire definition¢ deletesthe target group definition (clearthe content of all cells of
the matrix).

A Tamet group cardinality

Period¢ the period of time thatthe research was conducted for;
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Sample ¢ sample size for the given target group thie time period selected irthe Period

drop-down menu;

Population ¢ the A Y i SN S dza SNA Q LJ2 tyidup forkhg gme pekiddS Ay
selected irthe Perioddrop-down menu(concernsvhole internet).

A Parameter and variable nameg enables the choice of presentation of parameter and
variablesnames in the matrix.

Buttons for adding and deleting target groups

In order to define a new target groypne has to clickhe Add new definitionbutton ¢ this opens a
new tab. With the use ofhe Delete current definitionbutton, a currently selected target group
definition can be deleted. The buttoDelete all definitionsis used to delete all previously entered
definitions and only one target group remainBopulation

The buttonDivide by selected characteristi@nablesone to quicky define some types of target
groups. For example in order to define target groups ofamen with different levels of education
one has to drg and drop the characteristi@Gende=Femaleto the matrix field and then click on the
characteristicEducation and clickthe Divide by selected characteristibutton. All required target
groups aredefined automatically.

In order to define target groups based on the values of all characteristics (i.e. target groups by all age
intervals, education levels, gendeatc.) one has to press the butto@reate by all characteristic
Changes in target grougefinitions are confirmed by clicking tHeK button; if we do not want to
confirm the changes in the target group definitions then we have to clickCtreebutton.

Saving and loading target group definitions
Inthe target group definitiorwindow, the following optionsare available:

A Load from file...c in order to loada target group definition from a fileone just has to click
the button. The same operation can be done by choosimgoption Load target groups...
from the Target groupamenu. It is pogble to load more than one target group definition at
the same time.Recently opened definitions of target groups aaéso accessible (position
Recent file3;

A Save to file.. ¢ enablesoneto save target group definition to a file. The same operation can
be done by choosing optiaime Save target groups asfrom the Target groupsnenu.

Defining age intervals
The applicationmakes it possible tdefine any age interval for target groups.

For example; in order to definethe target groupdpersons agé 20-o0 1, éne has to:

D

A openthe target group definition window ;

A right-click on the characteristidge andchooseDefine intervals..;
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- all places of using inkernet
-Declarative period of using inkernst
-Main occupation

-Gender

. Ed‘ Define intervals, .

-Personal net income

-Place of living

-Internet shopping

-Cell phone use

-Household net income

-Use of car

Swhere are you using inkernet o

Figure24 Defining age intervalstep 1

A the window with default age intervals opens. In order taladnew age intervalone has to
clickInsert. Enter number 20 in the first field and number 30 in the other. Confirm changes
by clickingOK The lutton Delete removes the highlighted line, whilhe button Default
enablesoneto enter the defalt definitions of age intervals;

age

:30 Insert
24
T4 Default

44
54

and more

Delete

Zancel

Figure25 Defining age interval step 2

A among the definedge intervals the new interv§20-30] hasappeared. Now this interval can
be dragged andropped, likeother ones.
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- Al places of using inkernet -
- Declarative period of using inkernet

- Main occupation

- ender

(1] - - - ]

|- Education
- Personal net income

=...I+]

-

Figure26 Defining age intervalstep 3

5.2 First nodes selection

The applicatiorenablesone to search the sitesf whichthe audience is composed mostisofn the
target group accordintp the selected metric (e.g. number of page views).

In order to find sites withthe highest values of the selected indicator in the given target group, the
following steps have to be taken:

A inthe media tree and/or aggregates tree selght group of nodes among which the nodes
with optimum values will be chosen;

A select the metric acording to which optimization will be conducteddisplaythe metric in
the right panel and sort data by that metric (click on the head of its column);

A choose the optiorFilter seleted nodes according to given ¢eria... from the Toolsmenu,

or click theicon T in Toolbar, or press Ctrl+Shift+énd define:
U number of welsites that we want to choose;
U research period;

U target groupwhich the optimization is conducted for.

Target group definition




Selection criteria

Choose selection criteria

Mekric: Wisitors (real users) i
Target group: Population -
Petiod: 11,2008 ™

# | Filter by chosen sorting order

Firsk
select = - 20 nodes

#| |ask
Filker by selected metric values

Fram:

bo:

Fram: ko

(1] 4 Zancel

Figure27 Selection of optimization parameters

OPTIMIZATION EAMPLE:assumethat we want to provide certain information to the largest
possible group of particular internet users. Our target group is: women aged 35 and younger. We
need to find those sites thatra visited by users that fulfilur criteria the best i.e. welsites that are
visited mostly by women aged 35 and younggnd their audience in general is big enough. While
conducting the analysis we can take the following steps:

A

first of all, we define the target group of our interest (see chaper dDefining a target
groupE on page27);

then, in media tree we select all sites (after clicking on the collecting node we choose option
Select no& a ahd selecsitescheclox);

we choosethe metrics that we want to analgs e.g. number of visitors (real users), number
of page views, audience composition etc.;

we choosghe metric which the optimization ibeingconductedfor ¢ we click on the headf
the selected metric, e.g. audience composition;

then, we choosethe option Filter seleted nodes according to given ¢eria... in the Tools

menu (or click T icon, or press Ctrl+Shift+F)n the window thatappears, we enter
number 15 as thewumber ofpresented websitesand choose the preferred research period
and selected target group. We miirm the choice witlthe OK button.
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In this manner we have received tlist of 15 websitesvhoseusersmatch the selected target group
(e.g.women aged 35 or yager) the best Assume that we want to choose orthe 5 welsites that
generate the highest number of visits. In s@otase we need to conduct another optimization based
onthe previous results. Therefore we take the following steps:

A choose the metric amording to whictthe next optimization isbeingconductedg we click on
the headothe A a A G &a¢ O2f dzYy T
A choosethe option Filter seleted nodes according to given teria... from the Toolsmenu.
Limit the selection tdb websitesonly, choose the correatesearch periodand clickOK
Thanks to the secondptimization we hawe received the list ofhe five websites with audience
composition matching our target group to the highest possible degree.

The applicatiorenablesoneto conduct many optimizationgne after another, the next optimization
being based on the results of the previous one. In order to conduct the optimization from the
beginning (without taking th@revious results into accoundll that has to be done is deselectiof

all welsites befoe conductingnext optimization.
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6 Periods definition

6.1 Defining periods

The applicationallows for defining periods for which we want to count theetrics that are of
interest for us. Byl K S
e.g. all working daym the second week o month, the first day of anonth, etc.Periods can be
defined by selecting théeriods definition... option in the Periodsmenu, or clicking on the icon

g

Cefine periods

, or choosing Ctrl+Shift+T shortcut.

0 S NJY oné shiSuNJurgldRstand any number of days in a givemth,

Cefined periods Edit period
Period name | Days | Mame Period 1
Week 1-7 1-7
Week 8-14 a-14 [] Mame automatically
Week 15-21 15-21
Week 22-28 22-28 Decernber 2003
Week 29-31 29-31
Period 1 25-26 = Mm T w T F 3
1 2 3 4 = 2]
7 g o 1m0 11 12 13
14 15 16 17 18 19 20
21 22 23 24 25 28 27
28 29 30 31
Add periods: Select all:
Days Weeks ["] weekends
working days
Weekends Working dawvs
e all daws
Remove periods;
Selected &l hew IUpdake
Save ko file. .. Load Fram file...
Ok Cancel

Figure28 Defining periods

While opening the creator of periodabove a dialogue window appearsThe creator allows fo
selecting several prdefined periods, such as: weekends (total number or separately), work days
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(total number or separately), orgay periodsand weekly periods. It is also possible to define the
period that isinteresting for you aloneThis can be dwe by marking it on the calendar visible on the
right side. When selecting a peddonger than one day the kewhiftand Ctrl are to be used. After
clickingthe New button, a period nameshouldbe entered (ifthe option Name automaticallyis not
checked) That name will b&isible on the list of defined periods.

The list of defined periodare shownin the frameDefined periods After selecting any of them, days
that it consist ofare highlghted in the calendar box. It is also possible to eatitalreadydefined
period. In order to do thisone shouldselectit from the list of defined periods, a new periathrked

in the calendaand the buttonUpdateclicked

The Selectedbutton allows for removing the marked period from the list of defined periotise
button All removes all defined periods.

The defined periods areonfirmed by clicking th©Kbutton; if for some reason you want fuit and
do not want to savehangesn the period definition window, then youshouldclickCancel

6.2 Saung andloading the periods definitions
In the period definitionwindow the following optionsre available

A { I @S (cenabldsdn&td saveperiods definitions in a file. The same operation may be
executed through selecting the optignl @S LIS Mdn2tie Reribddménu;

A [ 21 R ¥ NE &abksoheSXoad previously definedperiods from a file The same
operation may be executed by selecting the opticvadperiodsX from Periodsmenu. It is
possible to load more than onfile with periodsdefinition at the same timeAlsq recently
opened definitions of periods are accessifiptonw S OSy ). FAt SaX
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[ Aggregates tree

The aggregates tree @ additional treewhich any nodes from the media tree can be groufredt
is possible taise both trees at the same time whenalysng the research results media tree and
aggregates tree.

For example, in the aggregates tree we can place all websites and servicemaupna certain topic

¢ in thiscase it will not be neessanto search for those sites in the media tree. Thieey example of

an aggregats tree is a tree presenting wetbes by their owner or advertising network.

LG Aa LIaaraofsS G2 RSTForlpdl treey ctettéd beXasey In drdedBad ani Sa G
aggregatstree, one has to choosthe option Loadaggregates tree. from the Treemenu, or make

a right click in the aggregates tree panel and chabsd oad aggregates tree option.

7.1 Defining a new aggregates tree

Assume that we want to definan aggregates tree grouping all weites concerning sparWe have
to:

A make a right click in the aggregates tree panel and chtfwseption Create new aggregates
tree. (If the aggregates tree panel cannot be sgehas to be opened in order to do that
the option Aggregates tredrom the View menu has to b chosen)

enter the name of the tree, for example: spsservices

N >~

A find the websites ofour interest in the media tree. Click annodename that we want to add
to the tree, and drag and drojt to the aggregates tree
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Media trees a3

Websites

k

E i Websites

----- O [ websitel.cam
----- O [l website2, cam
----- O [l websited, com

----- O] [ websites. cam
-0 [f websites.com
..... O [l websites. com
..... O [ website?. com

'''' O [ websited. com websitet.com  «
10,2005
Aggregaktes trees 0 s

B O 4% sports services (aggregate pht authorized)
[ [ wehsitel.com
[ [ wehsite2.com
[ [ wehsited.com
[ [ wehsited.com

Figure29 Defining an aggregates tree

7.2 Operations on aggregates treg

Different operations can be conducted @m aggregates tree after right cliclg in the aggregates
tree pane] or choosing the proper option ithe Treemenu:

A

prg > > > > >

> >

group rodes selectior option Nodesselection This function is analogous to tlemother
one inmedia treec for a detailed description see chaptdr.4 éSelection and deselection of
groups of nodes Rage20;

sorting the nodes ¢ option Nodes sorting(find more information inchapter 7.3 &Sorting
nodes of araggregates treé 2 y 38 3 S

creating an aggregates tregoption Create new aggregates tree
openingan already existing aggregates tre@ption[ 2 F R | 33aNB3IF §Sa G NBSX
savingan aggregates tree to a file option Save aggregates tre&ave aggregates tree as.

Save all aggregates tredn one file..., Save tree nodeas an aggregates tee... See more
information about saving aggregates tree below in chaf@tdidSavinganaggregates treg T

adding a new node (catalogue) in a trgeoption Add node Add aggregatedree as a
node...;

deleting a node; option Delete node
changea name ofan aggregates tree node option Change node name

authorization of an aggregates treeption Authorize aggregates tree;..
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A creating an aggregates tree consisting of those nodas fthe media tree, which were not
added to any othercurrently openedaggregates tree¢ option Create complement of all
aggregates trees.;.

A closing currently opened aggregates tee€ option Close aggregates treeClose all
aggregates tres.
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Modes sorting »
Creake new aggregatkes tree

Load aggregates tree, ..

Recent files r
Save aggreqates tree

Save aggreqates kree as...,

Save all aggregates trees inone file. ..

Save tree node as an aggregates tree, .,

Add node

Add aggregates tree as a node, .,

Delete node

Change node name

Authorize aggreqates tree, ..

Create complement of all aggregates trees, .,

Close aggregates tree

Close all aggregates trees

Figure30 Operations on aggregates tree

7.3 Sorting nodes of anaggregates tree

By choosing a proper option ithe Nodes sortingsubmenu inthe Tree menu, all nodes of an
aggregates tree can be sortatphabeticallyin the following ways

A ascemnling order Ascendingoption);
A descending orderescendingption);

A ascending, but nodes which are aggregates trees are sorted independently and placed at the
beginningof the main aggregates tree structurAscending aggregates as firgbption);

A ascendng, but nodes which are aggregates trees are sorted independently and placed at the
end of the main aggregates tree structuAs¢ending aggregates as lagiption).

7.4 Savinganaggregates tree
Savingan aggregates tree can be done by using the followingooyst
A Save aggregates treesaving the aggregates tree

A Save aggregates tree as:saving the aggregates tree as a new, file
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A Save all aggregates treén one file... - saving all currently opened aggregates trees in one
file;
A Save tree node as an aggiags tree.. ¢ saving the current node as an aggregates tree.

Aggregates tree can be savedasauthorised tree or unauthorisd one

Figure31 Examples of authorized and unauthorized aggregates trees

While authoristion of an aggegates treethe following window is displayed:

Figure32 Authorisation form while saving aggregates tree

If you want to authoris an aggregates tree, insert your login and password (the same as used while
opening the dataset inhe application). After pressinthe Authorize button, data is sent to the
authorisation serverwhere it is verified.

Creating authoried aggregates trees is recommendedbe able to see who thauthor of a given
aggregates tree is.

After modifying theauthorized aggregates tree, one should authorize those changes.
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